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THE MAGAZINE

CONTENT

For 30 years, Camping, Cars & Caravans has been publishing
extensive information about camping with caravans.

Comprehensive tests of caravans and traction vehicles as well
interesting articles with practical and technical content all about
camping, market overviews, practical advice, novel accessories
and service issues deliver information that is useful every day.
Travelling tips and recommendations for major camping sites
offer inspiration for your next short trip or a big annual vacation.

TARGET GROUP

Camping, Cars & Caravans is for everyone interested in
travelling with a caravan.

For newcomers and veteran campers, solo travellers, couples and
families — the editorial content offers a broad spectrum of
information and covers a variety of different thematic needs.

CIRCULATION

printed circulation: 32,000 copies on average
digital reach; 9,000 e-paper copies on average {more on the
following page)

) TEST&TECHNIC

= experttest

= |iving test

= traction vehicles
emmadba = comparisons
P, = premieres

teckdose erseue

) SITE & TRAVEL

= site check

= ctytip

= travel reports

= travel magazine

Camping, Cars &

caravans

= accessory test

" New accessories

= market overview
= practice topics

= advice

= magazine & news



INCREASED DIGITAL REACH caravans

When taking out your advert in print, you automatically receive additional reach through our digital channels — at no further cost!
This way you also reach interested people who use digital offers for reading as an alternative to the print edition and the classic newspaper sales at the kiosk.

DIGITAL DISTRIBUTION THROUGH THE @ ADDITIONAL
PUBLISHER'S OWN CHANNELS DOWNLOADS

Digital subscription “ "
Our periodicals are available as a subscription in digital PDF format instead 20-30% DlSTRlBUTlUN DISTRIBUTION THROUGH " DIGITAL KIOSKS
of in print directly from the publisher, and are therefore read with regularity. DIGITAL KlUSK

Readly

Readly is an internet service for which readers pay a monthly fee and in return
are able to read e-paper editions of many different publications — the same as
a digital kiosk with a flat rate. All magazines are also made available in our
Readly channel, where many subscribers also read them.

Individual digital sales

All editions are available through our shop as digital versions —
even if they are no longer available for sale at the kiosk.

Digital downloads

Spedial editions above all are regularly offered for download. PRINTEDITIUNS

UNITED

We use our editorial newsletter, large-scale cooperations with industry partners
{(e.g., Caravan Salon Club, trade fairs, online shops etc.) as well as campaigns on
Facebook and Instagram to generate additional readers for our digital editions
—espeially with regard do new segments of the target group.

kiosk United Kiosk

United Kiosk is an online supplier offering both digital subscriptions
as well as individual editions for sale.

All our magazines are available here as digital versions,



IMAGE ADS

sizes
page fractions black & white
2/1 inner part €£7,520
1/1 inner part €3,760
yg ol e
|ateral
el s
lateral
3 el
|ateral
1 column
174 7 columns £ 945
4 columns
1 column
1/8  2columns € 475
4 columns
cover pages
1/1 nd -
1/1 Ath -

basic prices

spot colour®

£9,025
£4,515

£3,385

€ 2,260

£1,505

£1,130

£ 5/0

A-colour
€12.035
£ 6,020

£ 4,515

€ 3,010

£ 2,010

£ 1,505

€ /55

£ 0,605
£ 0915

ads type area
{no trimming)

width x height {mm)

395% 257
184 %252
137 %252
184184
90 % 252
184x124
55% 252
184x% 72
43x 252
90x 124
184 x 60
43%124
90% 60
184y 30

*spot colours are composed of max. 2 of the Euro scale colours cyan, magenta, yellow.

technical information

statutory VAT will be added

bleed ads

(+5 mm trimming all around
width x height {mm)

420 % 280
210% 280
150 280
210% 203
103 x 280
210% 140
6/ x 280
210% 92
55% 280

210x 280
210% 280

Camping, Cars &

caravans
DISCOUNTS

Discount scales for display ads when purchased within the year of
subscription {12 editions from the publication of the first edition).

by number of ads by number of pages
Hads 3% 3+pages 5%
6+ads 5% 6+ pages  10%
94+ads  10% 9+ pages  15%
12+ads  15% 124+ pages  20%
4+ads  20% 15+ pages  22%

combination discount
An additional 10% off when a Reisemobil International advert

is placed in the same publication month {maximum format
difference 509).

Ads in millimetres (business ads) do not generate a discount for
display ads. If the discount for display ads is higher, this can
however be also applied to ads in millimetres for the same year
of subscription.

PAYMENTS TERMS

For payments made within 7 days of the invoice date, a 2% cash
discount is granted. Payments within 14 days, net without de-
ductions. A cash discount of 3% Is given for direct debit payments.

hanking details

Volksbank am Wirttemberg eG
IBAN DE 2060 0603 9600 1891 9006
BIC GENODESTUTV


https://vermarktung.doldemedien.de/technische-info/

BUSINESS ADS

colour price per millimeter height
black & white € 450
spot colour £ 510
four-coloured £ 0.60

sizes

single column width 43mm
double columns width 90 mm
height variable min. 10 mm

discounts by number of ads  combination discount
from 3 ads 3% An additional 10% off when a

from 6 ads 5% Camping, Cars & Caravans or
from 9 ads 10% CamperVans advert is placed in
from 12 ads 15% the same publication month

from 24 ads 20% {max. format difference 50%).

RUNNING TEXT _
price

commercial use per line £ 740

colour photo € 47.00
cypher fee € 1000

Running text will be set by the publisher in an established font,
no logos, no individual design possible. Text ads are not added
to the annual contract. No agency commission. Discounts will
be transferred when contracts are concluded for display ads.

statutory VAT will be added

Camping, Cars & .
caravans Tubehir
=Service

=Versicherung
=Vermietung

Wir kaufen
Wohnmobile

03944 - 36160

Wohnmobilcenter
Am Wassertum

L CAMPER-ZEIT

STREITGIERENWES 9 - 56642 KRUFT
T: 0265293 43 90 - www.comper-2eit.de

ADRIA
(CARAVANS, VANS -+ REISEMOBILE

www.wim-aw.de

DETHLEFFS

Wir kaufen lhr i«
Wohnmobil & &ﬁ.ﬂm"““““”

Wohnwagen.

Fendt Opal 515 SG v. 2014
(TOV 01/25) m. Mover, Markisen-
vorzelt + WVZ u. kompl. Zubehor
(alles sehr guter Zustand) wg. Krank-
heit fir VK € 16.500,- zu verkaufen.
Tel. 09351/1542

0800-1860000 (kostenlos)
ankaufwohnmobile.de

ADRIA

o ADRIA
=

BEI UNS MIT P ; EISGARANTIE

Kolner Str. 35-37 - 45481 Mdiheim an der Ruhr - Telefon: 02! 90

Viele Modelle bei uns sofort
verfugbar! Dethleffs Caravans.
Geme machen wir lhnen ein An-
gebot. www.unnewehr.com,
Tel: 0541/4405520 G

SH

CAMPING CENTER

- 66, 41836
Tol. 02433 - 939090
www.3H-Camping.do

Besuchen Sle uns auf dem Caravan Salorty

=9 CARAVAN B WK
TOP-Prels - guter Service WWW.UNNEWEHR. COH OSNABROCK

Wi

SERIBA nmnnA

bei mit G gekennzeichneten Anzeigen handelt es sich um gewerbliche Angebote

74 canpteg, cars s Caravans 2023

LMC |

vo HUJER|

Hannover -
1. 0511/61 0003 -

wuhou‘-y-hlux‘buod.

www.knaus-ersatzteile.com

e HUJER| <+~

Camping, Cars &

caravans

ICHER UNTERGEBRACHT BIS UM NACHSTEN Uk;b
S—— —

’ Ly it ngt
XXL-GARAGEN zuM KAuUF
Durchdachtes Konzept: XXL-Grogaragen in umziunter und kamera-
uberwachter Anlage, 24 h Ein- und Ausfahet Uber automatisches Schiebetor,
isoliert, mit Strom, Toiletten auf dem Gelinde.

Aktuell 3 Standorte im Verkauf:

91154 Eckersmiihien
™), LK Roth zwischen AS und B2 (fulvt zur A6}, Mumberg ca 30 min

(LX Roth): 33 Garagen, 1 Grofe {1160 % 3,50 m; Torhahe 4

Kxéﬂm(l’l 384m/970x

36871 Peiting (nahe Schongaul: 3010 Gaagen, 1 Grote (603,751,
Torhdhe ca. 3,5 m), ca 1 h Falvtzeit nach Osterreich

Hobel
Tel:+49 §341-966 899- 830+ E-Mall anfrage@hoebel-immo. de- www.hoebel-imme de

KT-ANZEIGEN

.mn scvma m@
“hr S m
v E EE_% Tok. 06032- 0667

ANKAUFE/GESUCHE

X

Caravania GmbH, thr Handler fir
den GroBraum Stuttgart. Kirchhei-
mer Str. 194 + 205, 73265 Dettin-
gen, www.caravania.de, Tel. 07021/

G

Tel. 0171/8183623

ckwohnwagen@t-online.de

Caravania GmbH, thr Handler fir |0
den GroBraum Stuttgart. Kirchhei-
mer Str. 194 + 205, 73265 Dettin-
gen, www.caravania.de, Tel. 07021/

35mica

GmbH « Gewerbepark-Filrgen 5-11 « 87674 Immenhefen

Wir kaufen
Wohnmobile

W 03944 - 36160

Wir kaufen lhr SERVICE
Wohnmobil &
Wohnwagen. Fat Garantiearbeiten.  Wohn-

Wohnmobilservice!
per Speialst fir alle st o

il Servic: , Kénigswinter,
wohnmobil-: serw(epolnl de

0800-1860000 (kostenlos) ERCNCXEEA G
ankaufwohnmobile.de

Besuchen Sie uns auch online

[ Ay — v shop doldemedien.de
Wohnmobile aller GréBen
ahe
1-:{"”, Claus Koch VERSICHERUNGEN
Wohnwagenvertrieb
Canstige Wohmwagenversicherungen

www.Freizeit-Schwarz.de

eeCaravans [Amlhrﬂzl&l-Aﬁibf.Sde&d | 29649 Wietzendor?
Tel. 449 (0§5191 -0 | www suedsee-caravens. de

Camptag, Cars & Caramans /e 19




REGISTER OF DISTRIBUTORS

DISTRIBUTORS OF CARAVAN BRANDS

Address entries for authorized caravan dealers, including emiail
and web address in the requested car brand section.

Alphabetical sorting of the car brands. Within the car brand
section, the distributors are sorted by postcodes.

PRICES

address entry/issue €25
optionally: corporate logo black and white €10

The ads have to be placed in 12 issues all at once. No discounts,
NO agency commission.

statutory VAT will be added

Camping, Cars &

caravans

Hesrstz 323
Tel. 0441/9396888 - Fax 0441/9396590
nord. de

nymn

41836 HuckeMoven-Schautendery
3H GmbH

T DR300 Fax 2433509009
Info@3h-camping de

e i N — NAUS .
25813 Husum ZHYMER ~/ . e r
mmim e - ZENTRUM BT Dhonau eam l WOHNWAGEN - mu-::a Hofmann e
) Tel_ 04841796090 - Fax 04841/960009 : . BODENBURG T ( b4
acsmobxl.dei g o Raiiert Roisemoble =i o e s e e

Westerstade-Moorburg
ez lQUsChKe FE2. 0

T, 051747800880 - Fax 05174008221 Jenas. e T Tt eatns
e Jehumis InfoQrauert-relsemosllede e g TsGveaopeme 88
o mnms racwmne  GOMAVE Izt wwwrsertesemosie ce O 0364257289594 bt wwwerkatsamzenges de
mfoQcaravan-schvaun.ge % FfoQfwas caraanpar & e e——————
3 s T e ona = ZimmerMann: ~ -

748 v = it 112 4653 teme . { =
e — o -Fax0S6209002 InfoGcampingoass-Kerpen g : —

: E = = “BLYSS

MPING
WY OPEL

?ﬂ‘“‘%-mﬂ"m‘m 5462
] . InbGMaleF e ds Gustavsburg
: m O TSar0e 06 Fax 061342106-108
777 2 W CampIng voepe e
AIRSTREAM CAMP WERKO ok B0 Fax OB 77BN 120

AIRSTREAM Germany LEVE NATERE LEVE CANFING

o Garsaning-Centes |
SCHMIDTMEIER |l . e

Gk 03 K6 Hinter der Jungen Strase 9 mas(q'z/(mmmmmm
2 roshnertat-ontne de

CAMPWERK GmbH

Frtwce 5

L DTN B, Fat eazraTo 50
Ido@campwerk ce

Tel 0261/92184110
Tl 07157/53833-0 - Fax 07157/53833-79 MabIl: 0171/7037705
InfoQxc-schmigtmeles g verauro

1gann-

e ‘W rigano-tatcaravan 2

5254 Sulzemoos a3
Hotsister Gmbk Freppol regarinodo - o Seta Kgpel
ORS00 P OISR ST  Jestan aeranse1ast
IntoomotvTwagEncerter-hofstetter & M 01717037705
WY OPEL
Bresier GmbH %630 Lastzen/Hannover i ke i ¢ stland Frulzeifpartuer
oL 0ATBATIG - Fax Q3TBATEIG1 cpecier
S a3 - Fax 102038 = CARAVANNING P
'WWACaravan-bresier oe. InfoGsiver-caravan de ;m‘ “_l‘ Tel. 06134/2106-106 - Fax 06134/2106-109
Caravanning InoQcamping-voepst.
m“z WWW CETRING-voepel de
com
WA EaSyCAravanning.com



CROSSWORD caravans

You choose five guestions on your company or your products as ' : ‘ —
well as one solution word. We incorporate them in our two- el S
’ [ o M e o B T o e o e B o o B el o Ty o [ e ‘m_,,—s v
N o [Vekeck el =t ot Proptet i e[S Eropa e o frd
page crossword puzzle. When solving the puzzle, the reader R e - 5 A RERARE emasews GRATIS
thinks about your brand and offers for a long time — in fact n RO e N | TETE LSS
! il S et > = A P =5
' =L M T o N - : _| |_ = UBERNACHTEN
longer than average. It would be hard to find a way to give = = | A" T B k=t AN
your brand more focused attention! Exclusivity: Only one = o B P =3P b | BT D e e
‘ ‘ ‘ = B |7 - A = LT s e i ey
puzzle can be published per issue. We advise you to book early. = e I o ) N | [ L e, Do G Vit S Gorcinden ben o
L | :".:E' E:'n L e @ e b feh _E} b wirts .d | >L\\'cnder m ”) ‘a‘ls nic;lgfr;:deunvcrv
. e T B e — o Dl gl il g bl Sk,
hew g e [ Stspei e ™ [ allcnfallsdchcniceluISI-rlc!.was.. " AT
REQUEST & HANDLING e = =L E =] R e
\ pumen_lorsppe fhrshel I - "'-9' Wissenswerte - Kontaktadresse und
® text about 2,000 characters maximum =] = AN T e
= 1-3 photos {please adjust the text length) - B BP ] = B GEWINNEN SIE: || G i oS
e ) , - o [ iR Y i o LY (N et sk 3x 1 Stellplatzfuhrer s e e
questions and answers, 1 solution word =] Pl = L olll B X i Al Wehnme ot Doraction P o7
. , . , m - Ei'u.igt :;,; - m :_::* o l:Ltf]a.hi(.)n ?cnmﬁxrcinen(‘,mﬁlcildc.r
= one attractive prize or several smaller prizes of your choice g ST =T BT v : s s b
(e. g. equipment, overnight stays, merchandise items etc.) T o L = S e Mtk h S oo
LN r , o m ::;: oz b . rear ol o Genuss\'nn(Irali;i\‘\’l.:\Nl’(ommen.
. . 1 Y ol > N i > ¥ e w - reisen Sie oi:::gl;flss:x';l re Urlaubs-
We take care of the prize draw and send you the winners' contact - z [ il N O - 5 b e i
details, 5o you can send the prizes to the winners directly. C T R LA s puscse wopvmayiseyn
morech ;:‘;‘? m " 2 l(fh':‘:‘ m o secke [~ wvnnrsicgcbﬁhrcnfm au{cmcm Stell-
= &b o | e p b e —
s e ot Hotoen.- i bllibess S gestn.
DISCOUNT [, S| =7 = = oem |V . Teilnahmebedingungen
ﬂ erersd il;v- 15 [= | Aoy [Rgen Hier renes Sie tequer orlee tei:
junsch, | Nowe- ) ::; = 'I:eth A u:-. e | fereseamere
10% combination discount by booking a parallel crossword t“."ﬁ' = I e o R =T | | o=~ s LS B e ——
. . ) . ) Y s o = - LY = | Feragl Rty
in Reisemobil International, no further discounts. Agency = - LR L 5 — A Ca — | S
commission s granted. E =t = ’3|,:_ , T E F él&,., , - S e
st Der Gewinner wurde bereits benachrichtigt. Herzlichen GlOCkwunsch.
kzir{"‘ﬁs- |1 IZ |3 |4 I: IG | I7 IH Ig IIO Ill |12 |13 |14 l]S IIG I!l I!& l
€ 1 9 6 0 ,T'z‘u |21 | |zz |23 |z4 | |25 |25 |27 |zs |
/ incl. production

statutory VAT will be added



FOLD-0UT

Ad special on inside cover page:

A fold-out is added to the inside cover page, enabling you to
take a total of three pages for your advertising message: Both
sides of the fold-out and the second cover page, which form a
double-page spread together with the back side of the fold out,
right next to the editorial. This prominent placement and the

high paper quality of the cover quarantee heightened attention.

Fold-out inside covers must be finally booked three weeks
BEFORE the advertising deadline.

»-F b folding page front and back
b 1/1 page on the 2nd cover page

SIZES

2nd cover page 207 x 280 mm (B x H}

folding page max. 157 x 280 mm (B x H)

folding page min. 110 % 280 mm (B x H)
each plus trimming

€ 18,000

statutory VAT will be added

STELLPLATZFUL

J DEUTSCHLAND

Sle shoppen gern? Dieser
Stellplatzfithrer verhindet
Informationen zu Marken und
Angebot von Outlets und
Fabrikverkdufen mit den Tipps
zu 150 Ubernachtungsplatzen
in vertretharer Entfernung —

b

DEUTSCHLAND
2 « Camping- und Farlenpark Wifener Wals,
Fehmam

1 Camping Hochaillertal, Kaltenbach, Zillertal

3. Zingst

e 7 Lingenfeld, Otztal
© SUdses-Camp, Wietzendorf, Lineburger Holde K ARNTEN

oo Bad Urach, N
7 Atpen-Caravanpark Tennses, Klals-Kein 12 Camping Bad Ossiacher Sea, Annenheim,
5

0 x Kur-Guishot-Camping Artarho, Bad Birnbach

0%

OSTERREICH

TiROL

11 Seecamping Wimmer, Maurach, Achensee
12 ke

41 Thermentand Camping Frstenfeld, Thermen-
‘ond Vullaniand

4 Camping Jennersdort, Thermen- und Vulkan-
lang

25 Camping im Tharmen- und Vilkanland Bairisch

13

Maurach, Achenses  Thermen- und Vulkaniand
1 ianeack, Alphachtal) 37 T
15 Camping Seeho, Kramsach, Alpbachtal Vuskantand
I PR
i7e Kelserwinkl
15 Camping Seespitz, Wakchsee, Kalserwink! CENStRan St N unond

©

Wakhmon Kool Thermmen- und Vulkanvand
Pore Moha Salve 4
21 Camping Raiterhaf Hoptgarten, Hohe Saive o

SCHWEIZ

22 Ferlenparadies Natterer See, Nattars bel inns-
Bruck

+] Campofelics Camping Village, Tenero, Tessin

41 4 Caravanpark Saxten, Hochpustertal, SGdtircl

FRAGE DES MONATS

Camping, Cars &

caravans

Wo kaufen Sie
lhr Camping-
Zubehor?

Liedes Im Fachhandel vor Oet, i
im Internet, auf einer Camping- H
Maesse oder secondhand auf i
dem (Camping-Flohmarkt? 3

#EHEE

ot e,

™ Core amalaniod
,@r primriy fi
neken... |
Arevan o
E Socha.
pper.




INSERTS

LOOSE INSERTS

Loose inserts are printed matter lying loosely in the magazine.

upto 10 gram £63
1110 20 grams €71
2110 30 grams €79
additional to each further gram £ 0380
maximum size 195 x 270 mm {width x height)
minimum size 105 x 148 mm (width x height)

BOUND INSERTS

Bound inserts are printed matter firmly integrated in the magazine.

uptu 10 gram £ /9
1010 20 grams £ 89
211030 grams £100
additional to each further gram £ 1

Delivery folded and untrimmed.

statutory VAT will be added

MAXI LOOSE INSERTS

Head standing over 20 mm. Once per issue.

maximumsize 195x 320 mm {width x height}
minimum size  125x 320 mm (width x height)
additional costs £ 13*

*added to the requiar price per thousand for loose inserts

GLUED-IN INSERTS

Glued-in inserts are printed matter or items glued onto
a 1/1 page canvier ad. Glueing on smaller formats is not
possible.

postcard £40
booklet up to 10 gram £56
booklet 11-20 grams €61
booklet 21-30 grams £ 66
additional to each further gram £ 0.60

Camping, Cars &

caravans

All'prices apply for machine-processable texts, per started
thousand words. Price increases apply for manual processing.
No discounts, agency commission is granted.

Additional postal fees are required for subscription circulation.
Partial circulation to regions of Germany or Nielsen areas is
possible (NOT for carrier advertisements for glued-in inserts).
Minimum circulation 20,000 copies.

Inserts cannot contain any adverts or paid elements for third
parties.

Please send a (blind} sample to check the processing
possibilities. Free house delivery no later than 8 days after
advertising closing date to:

Vogel Druck und Medienservice GmbH
Warenannahme

Herrn Martin Siedler

Leibnizstrafle 5

97204 Hochberg

Please pay attention to our delivery guidelines (you will receive
the specifications with the order confirmation). For further
details please see technical information.



https://vermarktung.doldemedien.de/technische-info/
https://vermarktung.doldemedien.de/wp-content/uploads/postal-charges-2024.pdf

SCHEDULE caravans

publication month issue publication date closing date ads special editions publication date closing date ads
December 2073 01/24 14.12.2023 21.11.2023
January 2024 02/24 11.01.2024 14.12.2023 Traumziele flir CamperKids 10.01.2024 15.12.2023
February 2024 03/24 15.02.2024 25.01.2024
CamperCoach 14.03.2024 01.02.2024
March 2024 04/24 14.03.2024 22.02.2024 Traumziele far Camper Frihjahr/Sommer 21.03.2024 08.02.2024
Bordatlas-Themenspecial Winzeratlas 28.03.2024 15.02.2024
April 2024 05/24 11.04.2024 19.03.2024 Bordatlas-Themenspecial Thermen und Wellness 12.04.2024 15.02.2024
06/24 16.05.2024 74.04.2074 4x4 Camper 16.05.2024 18.04.2074
May 2024
June 2024 07/24 13.06.2024 71.05.2024
July 2024 08/24 11.07.2024 70.06.2024
August 2024 09/24 14.08.2024 24.07.2024
September 2024 10/24 19.09.2024 79.08.2024 Traumziele far Camper Herbst/Winter 16.09.2024 08.08.2024
October 2024 11724 10.10.2024 17.09.2024 Kaufberater 2025 02.10.2024 06.09.2024
November 2024 12/24 07.11.2024 16.10.2024 Bordatlas 2025 21.11.2024 10.10.2024
December 2024 01/25% 12.12.2024 21.11.2024 Traumziele fiir CamperKids 20.12.2024 07.11.2024

“the new prices 2025 apply



WEBSITE - BANNER

banner format ad’space ip pixels price per 1,000
(width x height) impressions

billboard/content bar 970 250 £55

leaderboard/superbanner  728x 90 €30

medium rectangle 300 x 250 €40

half page ad™ 300 % 600 £55

skyscraper® 160 x 600 €40

*banner always in visible area, not displayed on mobile devices

traffic website

page impressions: 120,000
user: 40,000

share of mobile users (smartphones & tablets): about 64%

averages per month in 2023

statutory VAT will be added

hillboard/content bar

leaderboard/superbanner

medium rectangle

Camping, Cars &

caravans

half page sd

skyscraper



WEBSITE - TIP OF THE MONTH caravans

The tip of the month is an advert with editorial characteristics.
This short advertorial is especially useful for supporting advertising
measures for new products or events over the course of one month.

exclusive placement

The tip of the month is featured on the home page of camping-cars-caravans.de,
directly beneath the editorial opener. This preferred placement grants your
advertised product/event special attention. There is only one tip available each = _
month. The show time is four weeks, g’:ﬁ:::::r Klassiker

you only need a few documents for this wariemmromemmsnmss  ]|PP DES MONATS

Send us your photo, short text (max. 250 characters incl. empty spaces), UL SN
a catchy headline {max. 65 characters incl. empty spaces) and the desired URL
to which your tip should be linked. We will design your tip of the month and
send you a preview link for approval.

Sl i

LMC - Einmalige Messeaktionen
auf dem CSD

Nutzen Sie die LMC Messeaktionen im Zeitraum des

traffic website : s / Caravan Salon Diisseldorf, direkt auf der Messe oder

page impressions starting page/month: 12.000 TR

(average per month in 2023) MIT GROSSEN PRF;‘jem dem CSD und finden Sie Thren Urlaubsbegleiter in
Besuchen Sie uns au

Caravan Salon Disseldorf in Halle.s. | Halle 6. Wir beraten Sie gerne.

X,
Jetzt mehr erfahren

price per month (incl. design and approval link}:

€ 590

statutory VAT will be added




WEBSITE - ADVERTORIAL caravans

The online advertorial on www.camping-cars-caravans.deis similar to an article written by an
editor. Readers therefore tend to perceive the content to be information. Catchy headlines and
fascinating images can gain high figures of attention.

detailed presentation

The online advertorial is a winner when it comes to different creative opportunities. There is almost no
product you cannot present in an exciting way and you can also explain any content that is not easily
understandable. Present new series of models or a comprehensive portfolio in image galleries, explain
technical content in a video, offer further information for download...

ongoing presence

Online advertorials continue to remain available on our website, are indexed by search engines and
integrated into the menu navigation where that makes sense for a particular topic.

This type of advertising is NOT filtered out by ad blockers.

- Anzeige -

additional reach Das ist der neue Hobby-

For every online advertorial, we also publish a teaser on Facebook and in the newsletter. Right at the start Look
of the campaign, a teaseris also placed on the home page of the website for one week. e —
These actions increase the traffic for your online advertorial and are already included in the fee. R e e e e B o
In addition, you can use our different newsletters to book further reach at a very reasonable combined fee. Oberarbeitetes AuBendesign. Auch im Innenbereich tut sich einiges:
Neue Holzdekore, moderne Formen und Lichtkonzepte sorgen fiir einen
deutlich verjingten Auftritt.
. . . . Fliefende Konturen, automotive Riickleuchten, nahtios mit der Bugpartie verschmelzende
pl’ICe | nd . d ES | g n a nd a p p TO\."a | | | n I(: Griffe: Die Neuerungen im Aufiendesign der Hobby-Wohnwagen sind dezent, aber
dennoch auf den ersten Blick erkennbar. Auch im Innenbereich nahezu aller Baureihen
zieht ein modemerer, zeitgemafier Stil ein. Neue Polster und ein iiberarbeitetes
Mobeldesign sorgen fiir mehr Leichtigkeit. Nur die bereits im skandinavischen Hygge-
Look eingerichtete MAXTA-Baureihe bleibt innen unverandert. ,Der Erfolg der MAXIA-
Baureihe hat uns gezeigt, dass eine gemiitliche Inneneinrichtung auch beim mobilen
’ Reisen immer wichtiger wird’, so Thomas Neubert Produktmanager bei Hobby. ,Darauf

reagieren wir jetzt auch in den anderen Baureihen mit einem neuen Look.”

statutory VAT will be added



NEWSLETTER

With the editorial newsletter approximately 25,000
subscribers receive industry news up to three times per
month in their inboxes, along with product information.

Integrate your advertising message!

NEWSLETTER ADVERTORIALS @

New products are best presented with a newsletter advertorial.
In spite of the required mark as“advertising’, its editorial look
and feel make it very hard to distinguish at a single glance from
information content by the editors, and it receives the same
number of clicks. Is important that headline and text
immediately provoke an interest. You provide the text and the
phiotograph, we take of the layout.

LMC - einfach verldsslich

Einmalige Messeaktionen auf dem CSD
Nutzen Sie die LMC Messeaktionen im Zeitraum des Caravan Salon
Dusseldorf, direkt auf der Messe oder bei unseren Handelspartnern.
Besuchen Sie uns auf dem CSD und finden Sie Ihren
Urlaubsbegleiter in Halle 6. Wir beraten Sie gerne.

Besuchen Sie uns ab dem 25. August 2023 auf dem Caravan Salon
Dusseldorf oder schauen Sie gerne hier vorbei.

Kostenlos bei Winzern ubernachten

jetzt bestellen'

BANNER @

Banners are very good for advertising lotteries, events or discount

actions. You provide the finished banner, we integrate it on the
desired date.

discount price

€1,935 i

price per date of shipping and advertising item:

€1,290

statutory VAT will be added

Ausflugstipps fiir Camper

Sechs spannende Ausflugstipps im
Spatsommer und Frilthherbst

Konzerte und grofles Schauspiel bei den Salzburger Festspielen,
Hopfenwochen im Nidrnberger Land, Motorsportrennen bei der DTM
auf dem Lausitzring, U-Boote im Technik Museum Speyer und mehr.

for booking |
2 advertising items within
six weeks

Camping, Cars &

caravans

REACH NEWSLETTER

recipients: 25,000
opening rate: @ 18-22%

MAILING DATES

month day
January 10./17./31.
February 14./28.
March 13./27.
April 10./24.
May 15./29.
June 12./26.
July 10./24.
August 07./28.
September 04.711.725.
October 09./16./23.
November 06./13./20.
December 04./12.118.

Please book or deliver your data at least five working days before
the date of shipping.

technical information




STANDALONE NEWSLETTER

With our standalone newsletter your advertising message is delivered as
exclusive content to the subscribers of our newsletters — on your chosen date.

YOUR BENEFITS

= Editorial environment with high acceptance in the market:
For many years, our publications are among the top sources of information for
caravan drivers, motor home and van enthusiasts.

= Recognition value: A standalone newsletter follows our editorial layout and
is sent from the address that sends out our reqular newsletter,

= No waste coverage: The recipient group is made up of interested users from
the target group who have purposefully subscribed to the newsletter.

= Exclusivity: the standalone newsletter does not contain further advertising
elements, the editorial content is tailored to match your offer.

REACH AND PRICES

newsletter recipients  openingrate  basic price
Reisemobil International 50,000 (0 18-22% £€3,500
Camping, Cars & Caravans 25,000 018-22% £2,500
CamperVans 21,000 018-22% £2,500

statutory VAT will be added

technical requirements

Neues Zubehdr im Dezember

Fiisch am Markt
‘Auswahl an Wohnmobil-Zubehor vor, die das Reisen noch

angenehmer machen. Im Dezember gil der Biick den folgenden
Wohnmobik- Zubehor-Tipps:

Zur Galerie

Jackery |[EEsE) @ e
AR

9 JAHRE JUBILAUMSFEIER
18.10 - 20.10

ry Soargenerator von 13. bic 20. Oktober
@ tragoare meblie Stromisung von ackery mit aut

Was ist Solarg,
& aneratce

[- 77/ Camping, Cars& |f

il caravans s

The standalone newsletter consists of an editorial content
part and your special advertising part.

The editorial content only contains news that does not
directly compete with your offer — the exact content will be
agreed upon with you.

EDITORIAL PART

intro with editorial news that fit the topic, related to the
send date {e.q., start of the season, trade fair, Easter...)
or additional information {e.q., travel destinations,
service issues, practical tips...)

no advertising elements

maximum of three news elements, so that the
newsletter does not become too long

OFFER PART

You decide on content and look.

Recommended: Installation / set-up instructions,
explanations regarding functionality, special prices,
announcements for events, market introductions
Delivery in HTML format is possible, tracking links can
be added.

marked as”advertisement” by legal requirement



REISE Camping, Cars & Ennan
MOBIL caravans “Vans

DIGITAL LOTTERIES

The large presentation in the lottery zone directs traffic straight to your website. While solving the questions,
users spend a more than average length of time with intense focus on your brand and your offer.

HOW IT WORKS
= Beneath the fields in the lottery zone there are many
hidden prizes.

= Aclickon your field opens your presentation site.
There, users will find more information about the prize
you are giving away, and the and your lottery question.
In order to answer this correctly, participants in the lottery
have to search for the answer on YOUR website. Users
need the correct answer to participate in the lottery.

= Wewilldraw the winners at the end of the promotion
period. You send the prize to the winner in a timely
manner.

YOUR BENEFITS

= Your participation will gain a lot of attention and
feature your logo.

BOOK NOW IN ADVANCE!

»Traumziele fiir Camper* —
das Reisemagazin

Wonlin Ui it Wohamod, Wohrwagenund Campingies, 1 2 11.03.—-05.04.24

Im Chalet oder In der Lodge.

S

Lassen Sie sich von der Ausvrah an Top-Reisezielen inspirieren! Ob Seen oder Meer |
Diinen oder Berge, Stadt, Land, in der Nahe oder amandmnzndesum
T Camper finden §i ipps fiir jeden|

Jeder

punizet mit einem Alleinstellungsmerkmal, einem speziellen
Angebot, einer besonderen Platz-Philosophie.

30.09.—25.10.24

Triumen Sie los, wir wiinschen viel Spaf bei der Urlaubsplang

= Your own lottery site for extensive text and image Die Gitcksirage lautet:
, P »Wie viele Ausgaben sind
promotion of the product you are giving away. bereits von Traumziele fiir Camper
= While searching for the answer to your lottery question, \ seciensnit
participants generate traffic on YOUR website. TRAUMZIELE e

= Wewill promote the digital lotteries via all our media - \
channels, print and digital, which gains extra attention
for your product with no extra costs!




DEAL OF THE MONTH

Present your purchase benefits to the entire community of Reisemobil International,
Camping, Cars & Caravans or CamperVans.

YOUR SPECIAL OFFER

You offer an exclusive reduced price to our community with at least 20% discount.

YOUR ACTION WILL BE ADVERTISED ON ALL CHANNELS

= exclusive teaser on the cover of the magazine of your choice, including your logo

= presentation of the deal on 2/1 pages inside the magazine

= teaser for the deal of the month in the newsletter

= advertising for the deal on the website

= advertising integrated into social media channels

= duration of digital advertising measures: T month from the publication of the print edition

PRICES Fixed price when at the sametime  Fixed price for booking
hooking an advert in the same without parallel
magazine edition (min. 1/2 page}  booking of advert

Reisemobil International € 2,900 + fee for advert £7,700

Camping, Cars & Caravans € 2,900 + fee for advert €7,300

CamperVans €2,900 + fee for advert £€5,500

statutory VAT will be added

Camping, Cars &
EA ¢aravans e

EXTRA-STAURAUM

REISE

- campipges
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PRODUCT TEST

Product and tech tests are a part of every edition as a rule and one of our favourite
categories. The new advertising format product test gives you the opportunity to
determine the product and the publishing date of your test yourself, independent
from the frame conditions set by editing.

YOU SEND US:

= the test product

= press communication texts and further documentation

= product photos

= product videos {if available and desired)

Our editing team then will test the product, take additional photographs and then publish

atest report on our website (marked as advertising). We will advertise the entry through
teasers in our digital channels.

WE PUBLISH:

v’ editorial teaser on camping-cars-caravans.de
+ dedicated contribution page with text and images

v’ teaser in the newsletter (25,000 recipients)
v’ Facebook post {26,162 followers)

total price incl. design and approval link:

€2,990

statutory VAT will be added

Camping, Cars &

caravans

YOUR PRODUCT
ONLINE:

text with about 3,000 characters

Campers Kaffee headline
““““““ = teaser

Mit elner guten Tasse Kaffee starten viele Relsemobllisten in den Tag — Hﬂk%
Immer haufiger aus dem Vollautomaten. Doch wie sieht es mit dem =
Stromverbrauch der Kaffeemaschinen im Wohnmobll aus?

PRODUKTTESTS | Kurz-Check: Kaffe inen im

1-3 images/image gallery
video integration if desired

Die

Nr. 1 bei ilisten: der Fi Erist quasi der
dtzte D; Laut Kaffeereport trinken 58 Prozent der Deutschen
regelmifiig Filterkaffee, gzefolgt vom Kaffee aus dem Vollautomaten - oder dem aus der
R: ine. Auch im Woh istder Fil eine gute Option: Wasser auf
dem Gasherd erhitzen, aufbriihen, fertig. Ob beim oder auf dem
Der Gasverbrauch ist minimal

Ganz anders sieht das mit aus. Die nach 230 Volt Netzspannung
und sind wahre Stromfresser. Der Trend geht daher zu etwas kompakteren Maschinen -

einige Camper setzen dabei aufreine E i Derkleine nach dem
Essen gehort hin und wieder einfach dazu.

‘Wer ein wenig den Blick schirft, findet zudem Modelle, die mit
vergleichsweise wenig Strom auskommen - drei davon hat die

- Redaktion zu einem Verbrauchs- Check” geladen. Die Maschinen
| im Test ziehen zwischen 1.050 und 1.350 Watt, kdnnen somit von
i einem 1.500- bis 1.600-Watt-Wechselrichter befeuert werden, eine
o
&>

+

Standardgrofie im Reisemobil, wenn auch mal Fon oder

schwichere Wasserkocher in Betrieb gehen. Hier im Vergleich
@ ﬁ vertreten: die DeLonghi Nespresso Vertuo Plus, die Tchibo
Cafissimo Classic Hot und die Siebtragermaschine DeLonghi
Dedica Style.



TECHNICAL INFORMATION DIGITAL

WEBSEITE - BANNER
filesize any
file format html5, gif, jpg, png,

AdTaq of a third party provicer

Data delivery no later than 3 working days before
campaign launch to onlinedaten@daldemedien.de.

In the event of late delivery, itis no longer possible
To ensure correct fulfilment of the campaign.
A refund in the form of a credit note is not possible.

Please comply with the maximum file size and
deliver all necessary additional information with;
= Customer name

" Campaign name

= hooking period

= placement

= hanner size

= landing page

DEAL OF THE MONTH
picture 300 dpi resolution
text 300-350 characters incl. blanks

all adveriorials are marked with the word Anzeige

WEBSEITE - ADVERTORIAL

cover picture 1,600 x 900 pixels
article picture 1,024 % 683 pixels
gallery picture 1,024 ¥ 683 pixels
image rows for article and gallery pictures
each max, 65 charactersingl. blanks
plus if necessary, image credit
overline may. 50 characters incl. blanks
headline may. 40 characters incl. blanks
summary  max, 200 characters incl. blanks
text max. 2,000 characters inl. blanks
optional max. two subheads within the text
landing page please specify

possible extensions

= own keywords

hold words (max, 5 words in a row)

videg (YouTube or Yime link)

picture galleries (with captions and ¢redits)

Tip
Write your text as an editorial, use spicy headlines
and evocative images.

WEBSEITE - TIP OF THE MONTH

cover picture 1,600 % 900 pixels

optional Image row max. 65 charactersingl,
blanks + if necessary, image credit
headline max, 65 characters incl. blanks
text max, 250 characters incl. blanks
caption max, 65 characters incl. blanks

landing page  please specify

STANDALONE NEWSLETTER

pictures cover picture + may. 4 further
pictures 600 x 400 px
filesize: max. 250 kb
file formats: jp, gif or png
overline max. 50 characters incl, blanks
(an be integrated into title image,
it necessary
headline may. 80 characters incl, blanks
(an be integrated into title image,
it necessary
text max. 4 paragraphs with 350
charactersincl. blanks, subheads
possible (max. each 50 characters)
in addition desired colour for buttans, etc.
as hex colour code, tracking links

Camping, Cars &

caravans

NEWSLETTER BANNER
size 570 % 120 pixels
filesize max, 100 kb

fileformats  ]pg, gifor png

NEWSLETTER ADVERTORIAL
picture 300 % 200 pixels

optional image row max, 65 characters indl,
Blanks -+ if necessary, image credit

overline max. 50 characters incl. blanks

headline max. 40 characters incl. blanks

text max. 350 characters incl. blanks

landing page please specify

DIGITAL LOTTERIES

cover picture 1,600 x 900 pixels
article picture 1,024 x 683 pixels
headline max. 40 characters incl. blanks
text mayx. 1.500 characters incl. blanks
landing page URL where participants can find the
answer to the lucky question
inaddition  company logo
value of prize given away
number or prizes given away
lucky question


mailto:onlinedaten@doldemedien.de

TECHNICAL INFORMATION PRINT

PRINT

colour advertisements: Eurcpean Scale DIN 16339, If the primary colour black is nat used in the colour advertisements, this
does not affect the cost calculation. Special colours or shades which cannat be created out of the basic colour range will be
separately calculated {details given on request). Slight variations in shade may cccur within normal tolerances of the printing
process, Discounts are given on additional colours.

advertisement types: Differences are made between print space ads and trimmed ads {or also bleed advertisements and
trimmed}. Print space ads do nat come in contact with the edges of the page, but are placed in varying size within the print
space. Trimmed ads on the other hand touch ane or mare edges of a page and therefore need S mm on all sides for trimming,
This is technically defined due to the fact that the magazine is trimmed to its final size after the printing process is complete.

print space ads: For all advertiserment sizes please see the table to the respective format specification. When designing your
advertisement you may use your preferred size to its full extent. Don't add bleed space.

trimmed ads: An additional 5> mm sheuld be added to each side of a trimmed ad, whether it touches an edge or the binding,
This is to compensate for the trimming process. Important contenits shauld be kept 10 mm away from the trimming edge.
ITyou wish to use the same advertisernent in several different magazines {they generally have slight variations in sizes), then
the smallest advertisement size for the magazine in question is applicable to the size of your ad.

bleed ads: Ads that run through double pages must have a speial layout. The visual restriction arises due to the bendin the
magazine at the binding: a section of the matif is absarbed into the binding. This must ba taken into consideration when
designing and choosing the layout of your advertisement,

Itis very important to remember that there has to bea 3 mm repetition of the motif (motif overlap) per page,i. e.ifthere is the
possibility that a picture runs thretgh the binding, it has to be placed 3 mm away from the binding, while at the same time
leaving no white edge along the inside edge. In addition to this, the usual 5 mm trimming edge must also remain the same.

Text that runs through the binding must also be separated by 3 mm along the inside edge. Both sides of a double page
advertisement must be sent as single pages. Please remember that all other relevant ad components must be placed 10 mm
away from binding and the edges.

You well appreciate that the publisher cannot and may not correct sent data withcut authority. If you wish to use the same
advertisement in several different magazines {they generally have slight variations in sizes), then the smallest advertisement
size for the magazine in question is applicable to the size of your ad.

Camping, Cars &

caravans

DATA

delivery of data: Fundamenally, all advertisernents rmust be sent as & high resolution Print PDF file in the PDF/X13
standard, separated according to the following profiles:

= cover: IS0coated_v2_edlicc

= content: PSO_LWC_improved

Please request cur detailed instructions for the necessary Acrobat Distiller settings!ifycu deliver open data (source files) in the
software standards listed below, this will cause additionalwork and extra costs. Please send files with all fonts and correctly
placed links!

data storage mediums; CD-ROM (Apple MacOS lesbar], DVD (Apple Macintash lesbar)

data transfer per ftp; Un request, you can receive the exact access information for our ftp server,

compression; Aladdin DropStuff, WinZip, SmartZip

e-mail: druckunterlagen@doldemedien.de

information for sent files: Software Standards (apple):

= adobe lustrator up to (£2022

= adobelnDesign up 1o (L2022

= adobe Photoshop up to (2022

fonis: All forits used must be entirely enclosed in the file, especially with EPS files. Please convert altemative fonts into vectors,
files: Attach data files in CMYK Colours, as well as special colours in their CMYK equivalent, Please save as Apple MacOS
readable files,

graphics/pictures: Al data must be attached. Accepted picture formats: EPS or TIFF in CMYK format, min. 300 dpi at 100%.
The resolution of internet pictures is inadequate for printing!

proofs: 4 legally binding colour proof is needed for each page. Colour copies are not proof quality.

color profiles: 150 Coated FograZ7 or Fogra39

guarantee: Unly data found on the data storage mediums may be pracessed. The publisher does not accept liability for
vatiations {text, pictures, colours).

other: We retain the right to charge costs for the re-working of incomplete, inaccurate and/or faulty data.

printing process: Reel-fed offset, screen: 70 lines per cm, Binding: Adhesive binding, Print sequence for color ads : Black, blue,
red, yellow
magazine format; 210 mm {width) x 280 mm {height)



mailto:daten@doldemedien.de

CONTACTS

HEAD OF SALES

A Sylke Wohlschiess
phone: +49 (0} 711755 349-192
sylke.wohlschiess@doldemedien.de

DoldeMedien

VERLAG GMBH

DoldeMedien Verlag GmbH MEDIA CONSULTING

Naststrale 198 freelance sales representative
D-70376 Stuttgart Roland Trotzko Jirgen Elser Sabine Dittrich

phone: +49 (0) 711755 349-0 phone: +49 (0) 711/55 349-195 phone: +49 (0) 711/55349-240 phone: +49 (0) 7472/96 25399
Fax: +49 (0) 711/55 349-400 roland.trotzko@doldemedien.de juergen.elser@doldemnedien.de sabine.dittrich@doldemedien.de

anzeigen@doldemedien.de
vermarktung.doldemedien.de

DATA MANAGEMENT

Monica Albrecht

phone: +49 (0) 711755 349-49

print: druckunterlagen@doldemedien.de
digital: onlinedaten@doldemedien.de

general terms & conditions
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mailto:anzeigen@doldemedien.de
https://www.doldemedien.de/allgemeine-geschaeftsbedingungen/
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