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ROFILE

CONTENT

Motor home? Camper van?
Or do you prefer a caravan?
The CamperCoach helps
you in your unigue search
for the right leisure vehicle
and supplies clearly
structured basic
information for all sectors.

technology and type guide: overview, figures, basic &
traction vehicles, fittings & finishing, accessary advisor
practical tips: breakdown advisor, camper etiquette,
information on buying new or second-hand, renting,
sharing, financing and insurance

market overview: manufacturers and models -
mabile homes, caravans, camper vans

FACTS
target group

founded

printed circulation
publication schedule
price per copy

beginners and those getting
back to caravanning

2020

25,000 copies

annual

€990

format (width x height}) 225 x 300 mm

SCHEDULE

publication date issue 2024

closind date ads/printing material

20042023
10.03.2023
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..muss viele Bediirfnisse unter einen Hut bringen. Erholungssuchende Eltern versus
abenteuerorientierte Kids. Und sie méchte mbglichst wenig Zeit auf der Strae ver-

bringen. ,Sind wir schon da?* Wer kennt sie nicht, den Ausdruck der Ungedulddes |

*} mitfahrenden Nachwuchses auf langen Urlaubsfahrten. Auf dem Campingplatz
ankommen und abschalten lautet daher die Devise. Hier gibt es Unterhaltung,

Aktivititen und die notwendige Infrastruktur. Freiheit und trotzdem alles dabei fir |8

einen lingeren Aufenthalt auf einem Campingplatz - um allen Anspriichen gerecht
zu werden, entscheidet sich die vierkbpfige Familie fiir den Kauf eines Wohnwagens.

¥ Sie sind preislich erschwinglich und bieten groSe Flexibilitat.

j Das kz)mfovvrt-

orientierte Paar

..mBchte auch unterwegs im rollenden
Zuhause auf einen gewissen Standard nicht

verzichten. Von E-Bikes und Angelausriistung, iber

Grill und Liegestiihle bis zur umfangreichen Garderobe

- alles soll mit, um den Urlaub so komfortabel wie

mbglich zu gestalten. Der Anspruch ist, uneinge- "
schrinkt den Urlaub 7z genieBen. Heute hier, morgen (eSS
dort. Fiir die gewiinschte Autarkie sind Bad, Toilette =
und Kiiche Pflicht. Das Paar ist aber auch dem Komfort

eines Campingplatzes nicht abgeneigt. Diese Unab-

héingigkeit in der Urlaubsplanung lasst das Paar

entspannt dem Trip entgegenblicken. Das Paar wahlt

den Kauf eines gebrauchten Reisemobils.

Das
pragmatische Paar

..braucht unterwegs nicht viel. Den Mi-
nimalisten unter den Campern geniigen

% ein Schlafplatz und die Méglichkeit, mal

ein schnelles Onepot-Gericht in der Kei-
nen Bordkiiche muzubereiten. Fiir alles
andere findet sich ein Weg. Das Paar ver-
bringt wenig Zeit im Fahrzeug, sondern
vermehrt bei sportlichen Aktivititen im

Freien oder beim Sightseeing. Der be- |
grenzte Platz wird daher nicht als Manko, |

sondem als pure Flexibilitit - auch im
Alltag - wahrgenommen. Das Gepéick ist
schnell verstaut. Nichster Halt: irgend-
wo. Dem Ziel sind kaum Grenzen gesetzt.
Gaskocher, Klappstuhl - die Liste des be-
nétigten Zubehdrs halt sich in Grenzen.

~ Unser Paar will diese Freiheit erleben
und mietet sich einen Campingbus.

Fae Tubarbbek
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- PRAXIS IMAGE ADS

SIZES & PRICES
) N ads type area bleed ads
sizes basic prices S L
(no trimming) (+5 mm trimming all around)
page fractions  black & white  spot colour® 4c width x height (mm) width x height (mm)
2/1  inner part €5,190 €6,230 €8310 424 % 270 450 x 200
/1 inner part € 2595 €3115 €4155 197 x 270 225 x 200
vertical ) 146 x 270 159 x 300
3/4 €1,950 € 2,340 £€3,120
lateral 197 x 270 225 x 217
vertical ) 96 x 270 109 % 300
1/2 € 1,300 £€1,560 € 2,080 :
lateral 197 x 132 225 x 148
vertical _ 58 x 270 71 x 300
13 lateral € 8n € 1,040 €139 197 x 77 225% 98
1 column 45 x 270 58 % 300
/4 2 columns € 655 € 785 €1,040 96 x 133 -
4 columns 197 x 64 -
1 colurmn 45 % 133 -
1/8 2 columns € 330 € 305 € 520 96 x 64 -
4 columns 197 x 31 -
cover pages
1/ 2nd - - £4570 - 225 x 300
1/ 4th - - £4770 - 225 % 300

spol colours are composed of max 2 of the turo scale cofours cyan, magenia, veliow: statulory VAL will be added

technical information

DISCOUNTS

The current discounts of advertising in the
periodicals Reisemobil International, CamperVans
or Camping, Cars & Caravans will be transferred to
the special editions.

special editions 2023:

= Traumziele fir Camper: 20.03./25.09,

= CamperPraxis: 20.04.

= Bordatlas Special Winzeratlas: 29.03.

= Kaufberater Reisemobile & Campervans: 21.08.
= Bordatlas 2024: 23.11.

PAYMENT TERMS

For payments made within 7 days of the invoice date,
a 2% cash discount is granted. Payments within 14
days, net without deductions. A cash discount of 3%
is given for direct debit payments.

banking details

Volksbank am Wirttemberg eG
IBAN DE 2060 0603 9600 1891 9006
BIC GENODESTUTY


https://vermarktung.doldemedien.de/technische-info/

Y o 20r
“siis” MARKET

BUSINESS ADS

colour price per millimeter height
black & white € 290
spot colour € 340
four-coloured € 460

single column width 43 mm
double columns width 90 mm
height variable
minimum height 10 mm

DISCOUNTS

The current discounts of advertising in the
periodicals Reisemobil International, CamperVans
or Camping, Cars & Caravans will be transferred to
CamperCoach.

statutory VAT will be added
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CARBOTEC GmbH
Kan-Lisbknecht-Str. 177
15711 Kanlgs Wuzterhausen
www.carbotec.de
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Experte im Norden fiir f7al’, Gromobil’ latoflen?

Hallo Camper, gut geschlafen?
Matratzen nach MaB & mehr fir unterwegs!

TERGUS® MOBILBETTEN
27419 Sittensen + www.mobilbetten.de

Spitzner GmbH
1.2, 8115 v Sacan
Tel @ A0TBA- 22

—
NEUSEENLAND,

c ara Vdﬂ/ﬂg
Wir feiern unser Jubilaum

10 Jahre

Neuseenland Caravaning

Onlineshop - Ausbau
{indt Motoren- “ Fabrzeugmobel aller Art
W o D Hotline 04191/3021280 «
e . S WWW.84C-re1Somobil0.de

v et

Bterckeman. gL
Crausscn  la strada

Spenglerallee 23 « 04442 Zwenkau
Tel. 034203/433540

www.neuseenlandcaravaning.de
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www.wohnwagen-becker.de
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Wohin es Sie auch zieht,
wir haben eine Losung!

Kdiner Str. 35-37 - 45481 Miiiheim an der Rubr - Telefon: 0208 - 4842 90

reirorobie von brodow
patbi it vy

38206 Vollmar (Kassal), 3 (0561183075060
@

otsomobilo 2us Laldonschaft

Wir kaufen
Wohnmobile

flTlNEO 4m
Zeisgweq 24 - 53519 Mihinesee
M bhnesen-S

Tl 02924/7959 - Fax 0 2024/ 2298
www Jolter-caravan-senice.de
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03944 - 36160

Wohnmobilcenter
Am Wasserturm

www.wm-aw.de
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Ad special on inside cover page:

A fold-out is added to the inside cover page,
enabling you to take a total of three pages for your
advertising message: Both sides of the fold-out and
the second cover page, which form a double-page
spread together with the back side of the fold out,
right next to the editorial. This prominent
placement and the high paper quality of the cover
guarantee heightened attention. Fold-out inside
covers must be finally booked three weeks BEFORE
the advertising deadline.

b positioned on the 2nd cover page

b B + 2 folding pages

SIZES

2nd cover page 222 x 300 mm width x height

STELLPLATZFUR W DEUTSCHLAND

Sle shoppen gern? Dieser
Stellplatzfithrer verhindet
" “etinmen zu Marken und

43
Camps
zum Wohlfiihlen
 im Oberblick

folding page max. | 212 x 300 mm width x height

12 % 300 mm width x height

each plus trimming

€ 12,880....

folding page min.

*(discountable) additional technical costs folding page: € 57/1,000 (subject to change), no discounts, agency commission is granted, statutory VAT will be added

27 + Campingdort Hofer, Zall am Ziller, Zillertal
1 Camping Hochzillertal, Kaltenbach, Zlertal
Moy Zatertal

Langenfeld, Otztal

3
. Camping Bad Ossiacher See, Annenheim,

31 Thermentand Camping Firstenfeld, Thermen-
‘ond Vullantand

4 Camping Jennersdort, Thermen- und Vulkan-
lang

14w Kramsach, Alpbachtal 37

wsmmnmmm

Wanisadh,

m

Kaigerwinkl

m: amping Seespitz, Walchsee, Kalserwink!

20 Hohe Salve

41 Campofelics Camping Village, Tenera, Tessin

11 4 Caravanpark Saxten, Hochpustertal, SGdtircl

DAS ABENTEUER BEGINNT

S




“waus INSERTS

LOOSE INSERTS

Loose inserts are printed matter lying loosely in

MAXI LOOSE INSERTS

Head standing over 20 mm. Once per issue.

the magazine. maximum size 215 x 320 mm {width x height;

£63 minimum size 125 x 320 mm (width x height}
additional costs € 13*

*added (o the reqular price per thousand lor loose inseris

up to 10 gram
11 to 20 gram €71
21 to 30 gram €79

additional to each further gram € 0.80

GLUED-IN INSERTS

Glued-in inserts are printed matter or items
glued onto a 1/1 page carrier ad. Glueing on
smaller formats isn't possible.

maximum size 215 x 290 mm (width x height)
minimum size 105 x 148 mm (width x height}

BOUND INSERTS

Bound-in supplements are printed matter firmly postcard €40
integrated in the magazine. booklet up to 10 gram €56
upto 10 gram € 79 booklet 11-20 gram €61
11 to 20 gram € 89 boaklet 21-30 gram €66
21to 30 gram €100 additional to each further gram € 060
additional to each further gram € 1

Delivery folded and untrimmed.

All prices apply for machine-processable texts, per started thousand words, plus VAT. Price increases apply for manual processing. No discounts, agency commission is granted. Inserts cannot
contain any adverts or paid elements for third parties.
Please send a (blind} sample to check the processing possiblities. Free house delivery no later than 8 days after advertising closing date to:

Vogel Druck und Medienservice GrhH, Warenannahme, Herr Brenner, Leibnizstralie 5, 97204 Hochberg
Please pay attention to our delivery guidelines {you will receive the specifications with the order confirmation). For further details please see technical information.



https://vermarktung.doldemedien.de/technische-info/

“mais TEGHNICAL INFORMATION

PRINT

colour advertisements: European Scale DIN 16539 If the primany colour black is not used in the colour
advertisernents, this does not affect the cost calculation. Special colours or shades which cannot he
created out of the basic colour range will be separately calculated (details given on request). Slight
variations in shade may occur within normal tolerances of the printing process. Discounts are given on
additional colours.

advertisernent types: Differences are made betvieen print space ads and trimmed ads (or also bleed
advertisements and trimmed). Print space ads do not come in contact with the edges of the page, but are
nlaced in varying size within the print space. Trimmed ads on the other hand touch ane or more edges of
a page and therefore need 5 mm on all sides for trimming. This is technically defined due to the fact that
the magazine is tfrimmed to its final size after the printing process is complete.

print space ads: Mor all advertiserment sizes please see the table to the respective format specification. When
designing your advertisement you may use your preferred size to its full extent. Don't add bleed space.

trimmed ads: 4n additional 5 mm should be added to each side of a timmed ad, whether it touches an
edge or the hinding. This is to compensate for the trimming process. Important contents should be kept
10 mm away from the trimming edge. If you wish to use the same advertisement in several different
magazines (they generally have slight variations in sizes), then the smallest advertiserment size for the
magazine in question is applicable to the size of yvour ad.

bleed ads: Ads that run through double pages must have a special layout. The visual restriction arises due
ta the bend in the magazine at the hinding: a section of the motif is absorbed into the binding. This must
be taken into consideration when designing and choosing the layout of your advertisement. It is very
important to remember that there has ta be a 3 mm repetition of the motif (motif overlap} per page, i e
if there is the passibility that a picture runs through the binding, it has to be placed 3 mm away from the
binding, while at the same time leaving no white edge along the inside edge. In addition to this, the
usual 5 mm trimming edge must also remain the same. Text that runs through the binding must also be
separated by 3 mm along the inside edge. Both sides of a double page advertisement must be sent as
single pages. Please remember that all other relevant ad components must be placed 10 mm away from
binding and the edges. You will appreciate that the publisher cannot and may not carrect sent data
without authority. If you wish to use the same advertisement in several different magazines (they
aenerally have slight variations in sizes), then the smallest advertisement size for the magazine in question
is applicable to the size of your ad.

DATA

delivery of data: Tundamentally, all advertisements must be sent as a high resolution Print PO file in
the PDI /X1 a standard, separated according to the following profiles:

= cover PSO_LWC_Standard

= content: PSO_LWC_Improved

Please request our detailed instructions for the necessary Acrabat Distiller settingsl.

If you deliver open data (source files) in the software standards listed below, this will cause additional
work and extra costs. Please send files with all fonts and correctly placed links!

data storage mediums: CO-ROM (Apple MacO5 leshar), DVD (Apple Macintosh leshar)
data transfer per ftp: On request, you can receive the exact access infarmation for our ftp server.
compression: Aladdin DropStuff, WinZip, SmartZip

e-mail: druckunterlagen@daoldemedien de

infermation for sent files: Soliware Standards (Apple):
= addobe lllustrator up to CC2027

= adobe InDesign up to CC2027

= adobhe Photoshop up to CC2021

fonis: All fonts used must be entirely enclosed in the file, especially with EPS files. Please convert
alternative fonts into vectors.

fHes: Artach data files in CMYK Colours, as weell as special colours in their CMYK equivalent. Please save as
Apple MacCs readable files.

graphics/piciures: All data must be attached. Accepted picture formats: EPS or TITT in CMYK format, min.
300 dpi at 100%. The resolution of internet pictures is inadequate for printing!

proafs: A legally binding colour proof is needed for each page. Colour copies are not proof quality.
color profiles: 150 Coated MograZ/ or Togra3s

guarantee: Only data found on the data storage mediums may be processed. The publisher does not
accept liability for varations (text, pictures, colours).

other. We retain the right to charge costs for the re-working of incomplete, inaccurate and/or faulty data.

printing process: Reel-fed offset, screen: /0 lines per cm, Binding: Adhesive hinding, Print sequence for
color ads : Black, blue, red, yellow

magazine format 225 mm {width) x 300 mm (height)


mailto:druckunterlagen@doldemedien.de

CONTACTS

DoldeMedien

VERLAG GMBH

DoldeMedien Verlag GmbH
Naststralle 19 B

GER-70376 Stuttgart

[T] +49 (0) 711/55 349-0

[F] +49 (0} 711/55 349-400

[E] anzeigen@doldemedien.de
[W] vermarktung.doldemedien.de

general terms & conditicns

head of sales

Sylke Wohlschiess

[T] +49 (0) 711/55 348-192

[E] svlke.wohlschiess@doldemedien.de

media consulting

focus accessories/technology
Roland Trotzko

[T]+49(Q) 711/55 349-195

[E] rolandtrotzko@doldemedien.de

data management

Monica Albrecht

[T]+49 (0) 711/55 349-49

[E] druckunterlagen@doldemedien.de

head of sales digital

Sascha Horn

[T] +49(0) 711/55 349-196

[E] sascha.horn@doldemedien.de

media consulting

JUrgen Elser

[T] 449 (0) 711/55349-240

[E] juergen.elser@doldemedien.de

media consulting

freelance sales representative
Sabine Dittrich

[T] +49 (0) 7472/96 25 399

[E] sabine.dittrich@doldemedien.de
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