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THE MAGAZINE

CONTENT

For 35 years, Reisemobil International has been publishing
extensive information on travelling with a mobile home.

Vehicles from all budget ranges of the market are tested, rated
and presented. Market overviews, practical advice, new
accessories and service topics complete our technical scope.
Our range of tourist interest features is there to inspire the
readers’ next short trip or big annual vacation.

TARGET GROUP

Reisemobil International is for everyone who is interested
in travelling with a mobile home.

For renting customers, newcomers and veteran campers, solo
travellers, couples and families — our editorial content covers a
broad spectrum of information and meets many different needs
for information.

CIRCULATION

printed circulation {determined by [VW): 62,000 copies on
average

digital reach: 16,000 e-paper copies on average (more on the
following page)

SE!

) SITE&TRAVEL

= site check
= site magazine
= (itytip

= fravel reports
= travel magazine

) TEST & TECHNIC

= expert test

= omparison

= practical test

= testdriving

= continuous testing

= premiere

= special feature: compact campers

'\

) PRACTICE TIPS & SERVICE

= accessory test
" New accessories
= market overview
= technical corner
= practice topics
= advice
magazine & news



INCREASED DIGITAL REACH

When taking out your advert in print, you automatically receive additional reach through our digital channels — at no further cost!
This way you also reach interested people who use digital offers for reading as an alternative to the print edition and the classic newspaper sales at the kiosk.

ADDITIONAL
DOWNLOADS

DIGITAL DISTRIBUTION THROUGH THE ®
PUBLISHER'S OWN CHANNELS

Digital subscription

Our periodicals are available as a subscription in digital PDF format instead
of in print directly from the publisher, and are therefore read with regularity.

90-30% DISTRIBUTION DISTRIBUTION THROUGH “DIGITAL KIOSKS”
DIGITAL KIOSK el

Readly is an internet service for which readers pay a monthly fee and in return
are able to read e-paper editions of many different publications — the same as
a digital kiosk with a flat rate. All magazines are also made available in our
Readly channel, where many subscribers also read them.

Individual digital sales

All editions are available through our shop as digital versions —
even if they are no longer available for sale at the kiosk.

Digital downloads

Special editions above all are reqularly offered for download.

PRINTEDITIONS

UNITED

We use our editorial newsletter, large-scale cooperations with industry partners
{(e.g., Caravan Salon Club, trade fairs, online shops etc.) as well as campaigns on
Facebook and Instagram to generate additional readers for our digital editions
—espeially with regard do new segments of the target group.

kiosk United Kiosk

United Kiosk is an online supplier offering both digital subscriptions
as well as individual editions for sale.

All our magazines are available here as digital versions,



IMAGE ADS

sizes

page fractions
2/1 inner part
1/1 inner part

14 vertical
|ateral
9 vertical
lateral
3 vertical
|ateral
1 column
174 7 columns
4 columns
1 column
1/8  2columns
4 columns
cover pages
1/1 nd
1/1 Ath

black & white
£8,485
£ 4,245

£ 3,185

€2,125

£1,420

€ 1,005

£ 535

basic prices

spot colour®
£€10,185
£ 5095

€ 3,825
€ 2,550

€ 1,705

£ 1,280

€ 045

A-colour
£13,580
£ 6,790

£ 5,005

€ 3,400

€ 2,265

£ 1,705

£ 855

£ 7470
€ 7,805

ads type area
{no trimming)

width x height {mm)

395% 257
184 %252
137 %252
184184
90 % 252
184x124
55% 252
184x% 72
43x 252
90x 124
184 x 60
43%124
90% 60
184y 30

*spot colours are composed of max. 2 of the Euro scale colours cyan, magenta, yellow.

technical information

statutory VAT will be added

bleed ads

(+5 mm trimming all around)
width x height {mm)

420 % 280
210% 280
150 280
210% 203
103 x 280
210% 140
6/ x 280
210% 92
55% 280

210x 280
210% 280

DISCOUNTS

Discount scales for display ads when purchased within the year of
subscription {12 editions from the publication of the first edition).

by number of ads by number of pages
Hads 3% Hpages 5%
6+ads 5% 6+ pages  10%
94+ads  10% 94 pages  15%
124ads  15% 12+ pages  20%
4+ads  20% 15+ pages  22%

combination discount
An additional 10% off when a Camping, Cars & Caravans
advert is placed in the same publication month {maximum
format difference 50%).

Ads in millimetres (business ads} do not generate a discount for
display ads. I the discount for display ads is higher, this can
however be also applied to ads in millimetres for the same year
of subscription.

PAYMENTS TERMS

For payments made within 7 days of the invoice date, a 2% cash
discount is granted. Payments within 14 days, net without de-
ductions. A cash discount of 3% Is given for direct debit payments.
hanking details

Volksbank am Wirttemberg eG

IBAN DE 2060 0603 9600 1891 9006

BIC GENODESTUTV


https://vermarktung.doldemedien.de/technische-info/

BUSINESS ADS

colour

black & white

spot colour
four-coloured

sizes

single column width
double columns width
height variable

discounts by number of ads

from 3 ads 3%
from 6 ads 5%
from 9 ads 10%
from 12 ads 15%
from 24 ads 20%

RUNNING TEXT

commercial use per line
colour photo
cypher fee

price per millimeter height
£ 490
£ 5.60
£ 7.20

A3 mm
90 mm
min. 10 mm

combination discount

An additional 10% off when a
Camping, Cars & Caravans or
CamperVans advert is placed in
the same publication month
{max. format difference 50%).

price

£ 3.0
€ 47.00
€ 1000

Running text will be set by the publisher in an established font,
no logos, no individual design possible. Text ads are not added
to the annual contract. No agency commission. Discounts will
be transferred when contracts are concluded for display ads.

statutory VAT will be added

Egal wie alt...

| Barankauf
aller Reisemobile

www.womo-barankauf.de

Tel. 0800/7 745000 gebihrentrai

GroBauswahl guier Gebrauchber

v IO do

[Vel. 055 52/77 45 - Fax 05552784 26|

Wir kaufen lhr
Wohnmobil &
Wohnwagen.

0800-1860000 (kostenlos)
ankaufwohnmobile.de

ir kanfen
Wohnmobile + Wohnwagen
kostenlos und unverbindlich
ein Angebot anfordern

03944 - 36160

wwawwm - awde

4PFOTEN-MOBILE
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Wohnmobil

www.aac-reisemobile.de
Spezialist fiir Kastenwagen-Auskau
Garl-Zeiss-5tr. Ta - 24668 Kaltenkirchen
Tel.04191/8021280

= ReisemobilevonA bisZ —
Vertragshindler und Angebote

= Reisemobile—
Ankauf und Gesuche

= Service/ Werkstatt
= Vermietung

= Versicherung

= Zubehér aller Art

— Mobute. Feeibid enleben!
FreizeitMobile

VOM DER MAMMER OMBH

coptfitge mgw Hobby damso

Galerie |

Jaccbast. 56, #1836 Huskalhovan
Tel 02433245090
werwe3H-Camping.d

ZHYMER SHYMER

SERIBA o ADRRIA

utohaus- holerstudt.che
VokmanT £iir8 e G RS

Adria Caravan AHORN

W\-f‘lﬂlﬂz‘ ';""' st

praseotF SR S

Besuchen Sle uns auch online

waw.shop.daldemedien.de

88 nesamobil normational sz

Schraub GmbH
g '-_\ zh: " ‘ﬁ"‘
g wATE e

ahorn-camp.de AHORM

AQUILA

‘wwiw.caravan-schraub.de
bei mit & gehennzsichneten Anzeigen handelt es sich um gewerbliche Angabote

BEHL MOBILE

: [ %

Behl-Mobile GmbH: Individueller
Ausbau nach Ihren Wanschen. Tel
09304/9950261, www.behl-mobile.
de G

BURSTNER

= | GroBauswahl gutar Sdnndahl

b |www.womo-barankauf.de

CARADD

carado-wohnmobil. de
Neufal

Vermistung ab € 09,-Tag

] Ao de
[Tal. 05552/77 45 - Fax 055 52/84 26
Autohaus Rhumetal
37191 Kailenburg
REISEMOBIL ANKAUF

...egal wie alt

Ihr Vertragspartner
fior Mitielhessen und Rhein-Main
www.gude-camper.de
Tel. 0B0O / 250 3 250

DENNIG reisemobile
= _vortragswarkstate
NS rop 07232036730

ENAUSIUG Ihren
Bilrstner. wwwmepen.de Tel
02654-BB1120

CAMPMOBIL

Campmobil sewenn
VW T6.1 mit Hackkache Tol 03866 544

[ Marici-a hier buchen:

B Vertragihlindar i Wesss (s Cabist

CRMPRSTER!
i [y iy

ACDEHNE
i Parfaer fir Aufo wnd Caravans
Vartragshndlor Fir sarads
26532 GrolSherd « el [339.36) 7134

=

)

Fenster-Nachristung in der Tur | &
Ihres

Carado. www.riepart.de Tel
02654-8E1120 G

SR qusk e

el i w.ldﬁp{'__u‘k

CARTHAGOD

XXL-GARAGEN zum KAUF

Curchdachtes Kongept: Xl-Grolgaragen in umzaunter und kamera-
Gberwachier Anlage, 24 b Ein- und Ausfaht Gber automatisches Schicbetor,
isoliert, mit Strom, Toiletten auf dem Gelinde,

Aktuell 3 Standorte im Varkauf:

81154 Eckersmiihlen (LK Reoth]: 33 Gargen, 1 Griakie {LLEDx 3,80 m Torhahe 4.
i, LK Rokh 2wischen A8 und B2 bt zur B, Numbeng ca 30 min

saz10 e, 2 Geilen (117 X184 m /8704
373m, Tarhahe 4 m baw. 35, ca, 45 min Fanrtns rach Regensbug

86371 Puiting (nahe 30 ¥K1-Gargen, 1 Grobe (3602 3,75m,
Tothiheca. 35m), ca 1 Fabrieit nach Cstereich

Hibel immobilien GmbH . Gewerbeparic-Flirgen 8-11 . #7674 Immenhafen
Tel:+49 §341-965 8- B30+ E-Mail:antrageBhoebel-imme de-www hotbel-imm.te

C
hmit
Marvegs
I ] L
= Garmvan Teenseiar - £ehIttkowsKi ..

FE/gNKiA

Genavu. Richtig. | |:cmm
i homp elenter Patner
RUND am Servce fir | hr Woh amabill

‘Stadiainor - 140 - SO7SE Farth
0511/ 7esmsE
Iefomirainsmabiia- schtSurs da

[ portmor im Norden]

Haboty Frached solsbon!

gFreazeltMoblle

cafooa matfou 110k y 6
1) cROsscamP
246452 Sande

‘www_Ireizeiimoblle-sande.de
Huntostc 1/ K99 Tl 04422 /5 06870

OADIRLA e

CHALLENGER

www.Carasip.de

" challenger__

e '/_n PR LT

Gral-Tepein-Stafle 24 - S68S Landsbay
Te (8190440

Challenger Wohnmobile|

W l-"ﬂ'mw praisgiinstig

Vsrni‘lmgdl €90,-Mag

WWW. bar .de

| wwiic] HECTATE] de

Tel. 745« Fax
Autohaus Rhumelal

3719 Katlenburg
REISEMOBIL ANKAUF
...eqgal wie alt

PR ——. ]




CROSSWORD

You choose five questions on your company or your products as well as ' : ' —
one solution word. We incorporate them in our two-page crossword B _ ——
4 ‘ EREm'EEl'TElEFE R B REEFEE|E
puzzle. When solving the puzzle, the reader thinks about your brand s i o e e A S e o S =
and offers for a long time — in fact, longer than average. It would be : S = = RS GRATIS
: e e ke ES s 1 E:ne
. . ’ - =L M T o N - : _| |_ = UBERNACHTEN
hard to find a way to give your brand more focused attention! = =t A" T B k=t AN
Exclusivity: Only one puzzle can be published per issue. We advise you } o[BS ' :%‘M =ty .| e B i | N L
to hook early. %“ et P el B o | F=r || L
[Famping- e Y Ve -~ == L4 licher e wirtschaftlichen Wert der Reisemobilisten als nicht gerade unver-
10 _ m: o | =g ] ﬁ%‘i —a r 1 ‘,"‘a"d ae [ misgende Urlaub erkannt. Damit ie 2 fhnen kommen,
REQUEST & HANDLING - | Bt u T
::_“:‘El: Eﬁ"; b f-‘:': b m i e . .;.,ﬁ e G z\uswahl\'on324solchcr(}‘:ix.is-‘Sl.rllpfﬁcl.(Sic;;a};ir?a‘llcsd
® text about 2,000 characters maximum = = B AN e
= 1 -3 photos (please adjust the text length) - = Bt |, = B GEWINNEN SIE: || 6t i
) . o | fo | [ s = LT ) e Mk i 3x 1 Stellplatzfihrer s e e
= 5questions and answers, 1 solution word =] Pl = L olll B X i : I et i P o7
m - Bi'l_igt ::: - teil von '_n:** : !:cdahlon ?cnmﬁxrci.nen(‘,mﬁlcildt{r
" one attractive prize or several smaller prizes of your choice {e. g. == BT = Bt v bt onite
. . . e [ popie ot [~ el g undes s 14 wie wir finden. Auerdem erfahren Sic
equipment, overnight stays, merchandise items efc.) 2 O o | B L s ik o Sl v O
o) _fpoisier e 12 ez s-WL :
. . 1 . Y ol > N i > ¥ e w - reisen Sie 'o::"r::l;flss:i'; I’rc Urlaubs-
We take care of the prize draw and send you the winners’ contact details, - z [ il N O - 5 b e i
50 you can send the prizes to the winners directly. r’ BRI i H il e T o B, ot
morech ;:‘;‘? m " 2 l(fh':‘:‘ m o secke [~ wvnnhsicgcbﬁhrcnfm au{cmcm Stell-
oot IE,! . e . Y o plalz. ubcma.chlen.'lch wiinsche Thnen
DISCOUNT E—‘: = | | =] P ] al i gt
2 =L s L =l ot L Teilnahmebedingungen
ﬂ el i-;r 15 g | Abgau His rehinen Si bequers osee ek
funsch, | [ A ::; = 'Iineth A\ u:-' - —
10% combination discount by booking a parallel crossword in .E‘:E' = I e o R = | | =~| @ s L& ' e ——
. ) o Y s o = - LY = | Feragl Rty
Camping; Cars & Caravans, no further discounts. Agency commission = = S = — Gaee — — .
i5 ranted Ee — fogr ’EIM [ = va = Die richtige Losung des Ratsels In Het 172021 lautet:
g L l :ﬂ i = [ 27, Iﬂ; r —l""' s ;?S:nr:?:n‘ ;Lr:ulﬁmmnmm Herzilchen Gldckwunsch.
%zir{"-gs' |1 IZ |3 |4 l: IE | I7 IH Ig IIO |11 |l2 |13 |14 l]S IIG I!l I!8 l
€ 1 960 ‘ | d b ,le_u |21 | |zz |23 |z4 | |25 |25 |27 |za |
J incl. production

statutory VAT will be added



FOLD-0UT

Ad special on inside cover page:

A fold-out is added to the inside cover page, enabling you to
take a total of three pages for your advertising message: Both
sides of the fold-out and the second cover page, which form a
double-page spread together with the back side of the fold out,
right next to the editorial. This prominent placement and the
high paper quality of the cover quarantee heightened attention.
Fold-out inside covers must be finally booked three weeks
BEFORE the advertising deadline.

b+ b folding page front and back
b 1/1 page on the 2nd cover page

SIZES

2nd cover page 207 x 280 mm (B x H}

folding page max. 157 x 280 mm (B x H)

folding page min. 110 % 280 mm (B x H)
each plus trimming

€ 24,000

statutory VAT will be added

STELLPLATZFU:

J DEUTSCHLAND

Sle shoppen gern? Dieser
Stellplatzfithrer verhindet
Informationen zu Marken und
Angebot von Outlets und
Fabrikverkéufen mit den Tipps
zu 150 Ubernachtungsplatzen
in vertretharer Entfernung —

1 Insel Mon, Camp Mens Kiint

DEUTSCHLAND
2 « Camping- und Fecienpark Wufaner Hals,
Fehmam

27 + Campingdort Hofer, Zall am Ziller, Zillertal
 Camping Hochazillertal, Kaltenbach, Zlertal
Moy

Zatertal

3. Zingst

Langenfeld, Otztal

‘e
© SUdses-Camp, Wietzendorf, Lineburger Holde K ARNTEN
Bad Urach, N
i1 Camping Bad Ossiacher See, Annenheim,

7 Alpen-Caravanpark Tennses, Klals-Krin
“

9 % Kur-Gutshot-Camping Artarho, 8ad Birnbach

0%

OSTERREICH

TiROL

11 Seecamping Wimmer, Maurach, Achensee
12 ke

51 Thermentand Camping Flrstenfeld, Thermen-
‘ond Vullaniand

4 Camping Jennersdort, Thermen- und Vulkan-
lang

25 Camping im Tharmen- und Vilkanland Bairisch

13

Maurach, Achensea Thermen- und Vulkaniand
16n Krameach, Alpbachtal 37 The
1< Camping Seshof, Kramsach, Alpbachtal Vulkaniand
6w PHATIR
17« Kelserwinkl
|5 Camping Seesphtz, Wekhses, Kaiserinkd Tharmen- und Vidkaniand
0
Walchsee, Kalserwinkl Thermen- und Vulkantand
20w Hohe Salve
M Pl Vulkantand
22 Ferlenparadies Natterer See, Natters bel inas- SCHWEIZ
bruck 4] Campofelics Camping Village, Tenera, Tessin
15 Camping Kranebitterhof, Innsbruck
24 + Sonnenplateau Camping Gerhardhol,
vald 41 4 Caravanpark Saxten, Hochpustertal, SGdtircl
= Webness-Campingolets

Q EDITORIAL
: ’
Neuheiten- !
Feuerwerk
-
2024 heginnt
e
ol oo
Branche ist o
e e
lauft vielerorts e
auf Hochtou- 0
.ot v mcms
Sorge, dass die v e rtn

Kaufzurckhal- oo s

* VORDERSRUND MACHT BILD GESUND
Fewim Ward.

Finon Pibnd .hh/

Wb S Vit et i
e




INSERTS

LOOSE INSERTS

Loose inserts are printed matter lying loosely in the magazine.

upto 10 gram £63
1110 20 grams €71
2110 30 grams €79
additional to each further gram £ 0380
maximum size 195 x 270 mm {width x height)
minimum size 105 x 148 mm (width x height)

BOUND INSERTS

Bound inserts are printed matter firmly integrated in the magazine.

uptu 10 gram £ /9
1010 20 grams £ 89
211030 grams £100
additional to each further gram £ 1

Delivery folded and untrimmed.

statutory VAT will be added

MAXI LOOSE INSERTS

Head standing over 20 mm. Once per issue.

maximumsize 195x 320 mm {width x height}
minimum size  125x 320 mm (width x height)
additional costs £ 13*

*added to the requiar price per thousand for loose inserts

GLUED-IN INSERTS

Glued-in inserts are printed matter or items glued onto
a 1/1 page canvier ad. Glueing on smaller formats is not
possible.

postcard £40
booklet up to 10 gram £56
booklet 11-20 grams €61
booklet 21-30 grams £ 66
additional to each further gram £ 0.60

All prices apply for machine-processable texts, per started
thousand words. Price increases apply for manual processing.
No discounts, agency commission is granted.

Additional postal fees are required for subscription circulation.
Partial circulation to regions of Germany or Nielsen areas is
possible (NOT for carrier advertisements for glued-in inserts).
Minirmum circulation 20,000 copies.

Inserts cannot contain any adverts or paid elements for third
parties.

Please send a {blind} sample to check the processing
possibilities. Free house delivery no later than 8 days after
advertising closing date to:

Vogel Druck und Medienservice GmbH
Warenannahme

Herrn Martin Siedler

Leibnizstralle 5

97204 Hochberg

Please pay attention to our delivery guidelines {you will receive
the specifications with the order confirmation). For further
details please see technical information .



https://vermarktung.doldemedien.de/technische-info/
https://vermarktung.doldemedien.de/wp-content/uploads/postal-charges-2024.pdf

SCHEDULE

publication month

December 2073
January 2024
February 2024

March 2024

April 2024

May 2024
June 2024

July 2024
August 2024
September 2024
October 2074
November 2024
December 2024

issue

01/24
02/24
03/24

04/24

05/24

06/24

07/24
08/24
09/24
10/24
11/24
12/24
01/25%

“the new prices 2025 apply

publication date

07.12.2023
04.01.2024
08.02.2024

07.03.2024

04.04.2024
03.05.2024

06.06.2024
04.07.2024
14.08.2024
12.09.2024
10.10.2024
07.11.2024
05.12.2024

closing date ads

14.11.2023
07.12.2023
15.01.2024

12.02.2024

07.03.2024
11.04.2024

03.05.2024
10.06.2024
18.07.2024
23.08.20/4
13.09.2024
11.10.2024
11.11.2024

special editions

Traumziele fiir CamperKids

CamperCoach
Traumziele fur Camper Friihjahr/Sommer
Bordatlas-Themenspecial Winzeratlas

Bordatlas-Themenspecial Thermen und Wellness

4y4 Camper

Traumziele fiir Camper Herbst/Winter
Kaufberater 2025
Bordatlas 2025

Traumziele fir CamperKids

publication date

10.01.2024

14.03.2024
21.03.2024
28.03.2024
12.04.2024

16.05.2024

26.09.2004
02.10.2024
21.01.2024
20.12.2024

closing date ads

15.12.2023

01.02.2024
08.02.2024
15.00.2024
15.02.2024

18.04.2024

08.08.2024
06.09.2024
10.10.2024
07.17.2024



WEBSITE - BANNER

ad space in pixels  price per 1,000

ST (width x height) impressions

billboard/content bar 970 x 250 £55

leaderboard/superbanner  728x 90 €30 :

medium ectangle 300 ¢ 250 €40 billboard/content bar half page sd
half page ad™ 300 % 600 £55

skyscraper” 160 x 600 €40

*banner always in visible area, not displayed on mobile devices

leaderboard/superbanner skyscraper

traffic website

page impressions: 320,000
user: 78,000
share of mobile users (smartphones & tablets): 65-70%

medium rectangle

averages per month in 2023

statutory VAT will be added




WEBSITE - TIP OF THE MONTH

The tip of the month is an advert with editorial characteristics.
This short advertorial is especially useful for supporting advertising
measures for new products or events over the course of one month.

exclusive placement

The tip of the month is featured on the home page of reisemobil-international de,
directly beneath the editorial opener. This preferred placement grants your
advertised product/event special attention. There is only one tip available each
month. The show time is four weeks,

Mit allem Drum und Dran
[ 1o i v ey e

pmementy  TIPP DES MONATS

Tellintegrierten aut Ford Transit
TIPP DES MONATS

you only need a few documents for this

Send us your photo, short text (max. 250 characters incl. empty spaces),

a catchy headline {max. 65 characters incl. empty spaces) and the desired URL
to which your tip should be linked. We will design your tip of the month and
send you a preview link for approval.

Ahorn Camp A690 - Wohnqualitait
auf knapp 7 Metern

Die neue Alkovenversion des beliebten T690 bietet
nicht nur einen abtrennbaren Schlafbereich im Heck,
sondern schafft zwei weitere Schlafpldtze im Alkoven.
Seit 2022 ist das Modell verfiigbar und schon kurz
daraufzum Liebling der Ahorn Camp Fans gewdhlt
worden.

traffic website

page impressions starting page/month: 10.500
(average per month in 2023)

Lange: 6,98 m, Sitzpldtze: 4, Schlafplitze: 5

discount price

price per month (incl. design and approval link}: :€ 1 490 m
/4
for reisemobil-international.de  J
€ 1 / 1 90 plus camping-cars-caravans.de /8

of campervans,de

statutory VAT will be added



WEBSITE - ADVERTORIAL

The online advertorial on www.reisemobil-international.de is similar to an article written by an
editor. Readers therefore tend to perceive the content to be information. Catchy headlines and
fascinating images can gain high figures of attention.

detailed presentation

The online advertorial is a winner when it comes to different creative opportunities. There is almost no
product you cannot present in an exciting way and you can also explain any content that is not easily
understandable. Present new series of models or a comprehensive portfolio in image galleries, explain
technical contentin a video, offer further information for download...

0ngoing presence

Online advertorials continue to remain available on our website, are indexed by search engines and
integrated into the menu navigation where that makes sense for a particular topic.

This type of advertising is NOT filtered out by ad blockers.

facebook
. ‘m-~~NMOBIL-NEUHEITEN | Design trifft Technik: - Anzeige -

additional reach + ]

For every online advertorial, we also publish a teaser on Facebook and in the newsletter. Right at the start Premlum-Camper Hobby

of the campaign, a teaseris also placed on the home page of the website for one week. MAXIA VAN

These actions increase the traffic for your online advertorial and are already included in the fee. —— |

In addition, you can use our different newsletters to book further reach at a very reasonable combined fee. Unterwegs genause stilbewnsst wohnen wie zuhause: Das geht mit dem
MAXIA VAN. Der wendige Camper verspricht groBen Wohnkomfort und
riesigen FahrspaB.

1 H 1 1 N Klare F , perfekt aufei der abgestimmte Farb d ein off Ra flihl: Mit

price ind. design and approval link dom MAXTA VAN it ey e Geoehraack afe i handiavisches Desitioben.
Aber auch technisch bietet die Baureihe klare Vorteile, vor allem in Sachen Sicherheit und
Komfort, erklart Frank Maukel, Leitung Marketing bei Hobby: , Der MAXIA VAN ist unsere
erste Baureihe auf VW Crafter-Basis. Viele Funktionen und Assistenzsysteme sind den
Menschen aus dem PKW bekannt. Das sorgt fiir ein hohes Maf an Sicherheit und

, Fahrkomfort."

statutory VAT will be added



NEWSLETTER

With the editorial newsletter approximately 50,000
subscribers receive industry news up to three times per
month in their inboxes, along with product information.

Integrate your advertising message!

lhr Newsletter von Reisemobil International

NEWSLETTER ADVERTORIALS @

New products are best presented with a newsletter advertorial.
In spite of the required mark as“advertising’, its editorial look
and feel make it very hard to distinguish at a single glance from
information content by the editors, and it receives the same
number of clicks. Is important that headline and text
immediately provoke an interest. You provide the text and the
phiotograph, we take of the layout.

Wohnmobil-Neuheiten| Hobby OPTIMA DE LUXE
Gebaut fiir Skandinavien-Fans

Hobby bringt das nordische Lebensgefiihl ins Wohnmobil. Der
OPTIMA DE LUXE vereint Gemutlichkeit und Design. Klare Linien,
perfekt aufeinander abgestimmte Farben, modernes Design: Die
Inneneinrichtung des OPTIMA DE LUXE erinnert an ein stylisch
eingerichtetes Wohnzimmer.

Mehr erfahren

Kostenlos bei Winzern ubernachten

| i
BANNER @ ]EtZt bestellen

Banners are very good for advertising lotteries, events or discount ey, s R
actions. You provide the finished banner, we integrate it on the
desired date.

Unterwegs entdeckt: Panorama Therme Beuren

Mit Burgblick

dISCOU nt prl ce l Am Rand der Schwabischen Alb verspricht die Panorama Therme in
price per date of Sh|pp|ng and advert]s]ng item: Beuren Entspannunag fiir Urlauber. Wer sein Wohnmobil auf dem

neuen Stellplatz parkt, hat noch ein weiteres Highlight im Blick: die
i grof3te Burgruine Siiddeutschlands.
E 1 9 9 O s Zum Arikel

for booking

2 advertising items within
statutory VAT will be added sixweeks A

REACH NEWSLETTER

recipients: 50,000
opening rate: @ 18-22%

MAILING DATES

month day
January 10./17./24.
February 07./21.
March 06./20.
April 03.117.
May 08./22.
June 05./19.
July 03./17./37.
August 14./28.
September 04.712./18.
October 02./16./30.
November 07./13./27.
December 05./11./25.

Please book or deliver your data at least five working days before
the date of shipping.

technical information



https://news.reisemobil-international.de/html_mail.jsp?params=43ZivbHk2FmMZ8YHnzCsvVb0cY9nGUmgCrM5cp6NXK7JgIetNWzJjYglrYyM4fooorzV85MGPN3w3Bp1kkkHzfmnDPG6zAghBTiKs/ar3Z8%3D

STANDALONE NEWSLETTER

With our standalone newsletter your advertising message is delivered as
exclusive content to the subscribers of our newsletters — on your chosen date.

YOUR BENEFITS

= Editorial environment with high acceptance in the market:
For many years, our publications are among the top sources of information for
caravan drivers, motor home and van enthusiasts.

= Recognition value: A standalone newsletter follows our editorial layout and
is sent from the address that sends out our reqular newsletter,

= No waste coverage: The recipient group is made up of interested users from
the target group who have purposefully subscribed to the newsletter.

= Exclusivity: the standalone newsletter does not contain further advertising
elements, the editorial content is tailored to match your offer.

REACH AND PRICES

newsletter recipients  openingrate  basic price
Reisemobil International 50,000 (0 18-22% £€3,500
Camping, Cars & Caravans 25,000 018-22% £2,500
CamperVans 21,000 018-22% £2,500

statutory VAT will be added

technical information

Neues Zubehdr im Dezember

Frisch am Markt
Auswahl an Wohnmobil-Zubehor vor, die das Reisen noch

angenehmer machen. Im Dezember gil der Biick den folgenden
Wohnmobik- Zubehor-Tipps:

Zur Galerie

Jackery |[EEsE) @ e
AR

9 JAHRE JUBILAUMSFEIER
18.10 - 20.10

ry Soargenerator von 13. bic 20. Oktober
@ tragoare meblie Stromisung von ackery mit aut

Was ist Solarg,
& aneratce

[- 77/ Camping, Cars& |f

il caravans s

The standalone newsletter consists of an editorial content
part and your special advertising part.

The editorial content only contains news that does not
directly compete with your offer — the exact content will be
agreed upon with you.

EDITORIAL PART

intro with editorial news that fit the topic, related to the
send date {e.q., start of the season, trade fair, Easter...)
or additional information {e.q., travel destinations,
service issues, practical tips...)

no advertising elements

maximum of three news elements, so that the
newsletter does not become too long

OFFER PART

You decide on content and look.

Recommended: Installation / set-up instructions,
explanations regarding functionality, special prices,
announcements for events, market introductions
Delivery in HTML format is possible, tracking links can
be added.

marked as”advertisement” by legal requirement



REISE Camping, Cars & Ennan
MOBIL caravans “Vans

DIGITAL LOTTERIES

The large presentation in the lottery zone directs traffic straight to your website. While solving the questions,
users spend a more than average length of time with intense focus on your brand and your offer.

HOW IT WORKS
= Beneath the fields in the lottery zone there are many
hidden prizes.

= Aclickon your field opens your presentation site.
There, users will find more information about the prize
you are giving away, and the and your lottery question.
In order to answer this correctly, participants in the lottery
have to search for the answer on YOUR website. Users
need the correct answer to participate in the lottery.

= Wewilldraw the winners at the end of the promotion
period. You send the prize to the winner in a timely
manner.

YOUR BENEFITS

= Your participation will gain a lot of attention and
feature your logo.

BOOK NOW IN ADVANCE!

»Traumziele fiir Camper* —
das Reisemagazin

Wonlin Ui it Wohamod, Wohrwagenund Campingies, 1 2 11.03.—-05.04.24

Im Chalet oder In der Lodge.

S

Lassen Sie sich von der Ausvrah an Top-Reisezielen inspirieren! Ob Seen oder Meer |
Diinen oder Berge, Stadt, Land, in der Nahe oder amandmnzndesum
T Camper finden §i ipps fiir jeden|

Jeder

punizet mit einem Alleinstellungsmerkmal, einem speziellen
Angebot, einer besonderen Platz-Philosophie.

30.09.—25.10.24

Triumen Sie los, wir wiinschen viel Spaf bei der Urlaubsplang

= Your own lottery site for extensive text and image Die Gitcksirage lautet:
, P »Wie viele Ausgaben sind
promotion of the product you are giving away. bereits von Traumziele fiir Camper
= While searching for the answer to your lottery question, \ seciensnit
participants generate traffic on YOUR website. TRAUMZIELE e

= Wewill promote the digital lotteries via all our media - \
channels, print and digital, which gains extra attention
for your product with no extra costs!




DIGITAL ADVENT CALENDAR Gt o

) ) o i . , price per door
During the pre-Christmas season this this sympathetic product presentation which also has . UL cone unogeaum e
immense reach, gains a special kind of attention for your company and your offers. ' € 899
HOW ITWORKS S\ NEW:indl print

Every day from the Tst to the 24th of December, there are great prizes to win. Promotion

= (licking on a day opens a short presentation of your product including a participation-button.
Participation is only possible on the relevant day, but the doors remain clickable afterwards, which
means your information is available until the promotion runs out.

geinnen!

= Wewill draw the winners at the end of the promotion period. You send the prize to the winner shortly o R
thereafter. ' : % 'I
YOUR BENEFITS g ‘ P e

your presence in the midst of a positive, sympathetic Christmas spirit

= astrong advertising effect through daily posts on FB during the time of the promotion, where each
cooperation partner is mentioned by name

= comprehensive accompanying campaigns across all channels, from Reisemobil International to
CamperVans and Camping, Cars & Caravans

= NEW: Additional print prometion in Reisemabil International no. 12/24 (out 7 Nov)
All partniers confirmed before 07 October 2024 will be shown on a double page inside the magazine.

TECHNICAL INFORMATION

BOOK NOW IN ADVANCE!

logo minimum size 300 200 px {min. 150 dpi)

product image minimum size 250 320 px.{min. 150 dpi)

file formats preferably PNG (with empty background), alternatively JPG or GIF advent Calendar
text max. 300 characters including empty spaces

headline max. 40 characters including empty spaces |

target URL URL to link to L

facebook page for linking our FB post to your B page statutory VAT will be added



DEAL OF THE MONTH

Present your purchase benefits to the entire community of Reisemobil International,
Camping, Cars & Caravans or CamperVans.

YOUR SPECIAL OFFER

You offer an exclusive reduced price to our community with at least 20% discount.

YOUR ACTION WILL BE ADVERTISED ON ALL CHANNELS

= exclusive teaser on the cover of the magazine of your choice, including your logo

= presentation of the deal on 2/1 pages inside the magazine

= teaser for the deal of the month in the newsletter

= advertising for the deal on the website

= advertising integrated into social media channels

= duration of digital advertising measures: T month from the publication of the print edition

PRICES Fixed price when at the sametime  Fixed price for booking
hooking an advert in the same without parallel
magazine edition (min. 1/2 page}  booking of advert

Reisemobil International € 2,900 + fee for advert £7,700

Camping, Cars & Caravans € 2,900 + fee for advert €7,300

CamperVans €2,900 + fee for advert £€5,500

statutory VAT will be added

Camping, Cars &
EA ¢aravans e

EXTRA-STAURAUM

REISE

- campipges

3 Q _ nE‘lﬂEs
ol

INTERNATIONAL

MOBIL § “=gMonars
Mit allem Drum und Dran ; Nmm‘wi. i 2 —3 2 EH{ES .Ij

i 2T
e r— KOMFORT-VERGLEICH el B ?
GUNSTIG & GUT: CARADO UND FOR FlRpase [

SCHMAL VS. BREIT " iy

ssactan Sy ntle.

large teaser

of your discount
comprehensive digital ] price on the
campaign to , & front page
advertise the deal ‘mmcmpmmm !E%Enh :
v’ facebook - EE:M%} C
v instagram — 7 U (7. e s ,, ; ‘
v’ newsletter oy o |
v’ website
double page inside the magazine @=—— s =

includes detailed presentation
of the deal and its advantages

3 FLIP ADVENTURE BED
. —EINFACH CAMPEN
4 MIT DEM AUT

ALLES SICHER
VERSCHLOSSEN

MIT DEM
Q EIGENEN AUF TOUR

DIENACHSTE =~ 7™
BIKE-TOUR
KANN KOMMEN!




PRODUCT TEST

Product and tech tests are a part of every edition as a rule and one of our favourite
categories. The new advertising format product test gives you the opportunity to
determine the product and the publishing date of your test yourself, independent
from the frame conditions set by editing.

YOU SEND US:

= the test product

= press communication texts and further documentation

= product photos

= product videos {if available and desired)

Our editing team then will test the product, take additional photographs and then publish

atest report on our website (marked as advertising). We will advertise the entry through
teasers in our digital channels.

WE PUBLISH:

v’ editorial teaser on reisemobil-international de
+ dedicated contribution page with text and images

v’ teaser in the newsletter (50,000 recipients)
v’ Facebook post {18,791 followers)

total price incl. design and approval link:

€ 3,990

statutory VAT will be added

YOUR PRODUCT
ONLINE:

text with about 3,000 characters

Campers Kaffee headline
““““““ = teaser

Mit elner guten Tasse Kaffee starten viele Relsemobllisten in den Tag — Hﬂk%
Immer haufiger aus dem Vollautomaten. Doch wie sieht es mit dem =
Stromverbrauch der Kaffeemaschinen im Wohnmobll aus?

PRODUKTTESTS | Kurz-Check: Kaffe inen im

1-3 images/image gallery
video integration if desired

Die

Nr. 1 bei ilisten: der Fi Erist quasi der
dtzte D; Laut Kaffeereport trinken 58 Prozent der Deutschen
regelmifiig Filterkaffee, gzefolgt vom Kaffee aus dem Vollautomaten - oder dem aus der
R: ine. Auch im Woh istder Fil eine gute Option: Wasser auf
dem Gasherd erhitzen, aufbriihen, fertig. Ob beim oder auf dem
Der Gasverbrauch ist minimal

Ganz anders sieht das mit aus. Die nach 230 Volt Netzspannung
und sind wahre Stromfresser. Der Trend geht daher zu etwas kompakteren Maschinen -

einige Camper setzen dabei aufreine E i Derkleine nach dem
Essen gehort hin und wieder einfach dazu.

‘Wer ein wenig den Blick schirft, findet zudem Modelle, die mit
vergleichsweise wenig Strom auskommen - drei davon hat die

- Redaktion zu einem Verbrauchs- Check” geladen. Die Maschinen
| im Test ziehen zwischen 1.050 und 1.350 Watt, kdnnen somit von
i einem 1.500- bis 1.600-Watt-Wechselrichter befeuert werden, eine
o
&>

+

Standardgrofie im Reisemobil, wenn auch mal Fon oder

schwichere Wasserkocher in Betrieb gehen. Hier im Vergleich
@ ﬁ vertreten: die DeLonghi Nespresso Vertuo Plus, die Tchibo
Cafissimo Classic Hot und die Siebtragermaschine DeLonghi
Dedica Style.



TEGHNICAL INFORMATION DIGITAL

WEBSEITE - BANNER
filesize any
file format html5, gif, jpg, png,

AdTaq of a third party provicer

Data delivery no later than 3 working days before
campaign launch to onlinedaten@daldemedien.de.

In the event of late delivery, itis no longer possible
To ensure correct fulfilment of the campaign.
A refund in the form of a credit note is not possible.

Please comply with the maximum file size and
deliver all necessary additional information with;
= Customer name

" Campaign name

= hooking period

= placement

= hanner size

= landing page

DEAL OF THE MONTH
picture 300 dpi resolution
text 300-350 characters incl. blanks

all advertorials are marked with the word Anzeige

WEBSEITE - ADVERTORIAL

cover picture 1,600 x 900 pixels
article picture 1,024 % 683 pixels
gallery picture 1,024 ¥ 683 pixels
image rows for article and gallery pictures
each max, 65 charactersingl. blanks
plus if necessary, image credit
overline may. 50 characters incl. blanks
headline may. 40 characters incl. blanks
summary  max, 200 characters incl. blanks
text max. 2,000 characters inl. blanks
optional max. two subheads within the text
landing page please specify

possible extensions

= own keywords

hold words (max, 5 words in a row)

videg (YouTube or Yime link)

picture galleries (with captions and ¢redits)

Tip
Write your text as an editorial, use spicy headlines
and evocative images.

WEBSEITE - TIP OF THE MONTH

cover picture 1,600 % 900 pixels

optional Image row max. 65 charactersingl,
blanks + if necessary, image credit
headline max, 65 characters incl. blanks
text max, 250 characters incl. blanks
caption max, 65 characters incl. blanks

landing page  please specify

STANDALONE NEWSLETTER

pictures cover picture + may. 4 further
pictures 600 x 400 px
filesize: max. 250 kb
file formats: jp, gif or png
overline max. 50 characters incl, blanks
(an be integrated into title image,
it necessary
headline may. 80 characters incl, blanks
(an be integrated into title image,
it necessary
text max. 4 paragraphs with 350
charactersincl. blanks, subheads
possible (max. each 50 characters)
in addition desired colour for buttans, etc.
as hex colour code, tracking links

NEWSLETTER BANNER
size 570 % 120 pixels
filesize max, 100 kb

fileformats  ]pg, gifor png

NEWSLETTER ADVERTORIAL
picture 300 % 200 pixels

optional image row max, 65 characters indl,
Blanks -+ if necessary, image credit

overline max. 50 characters incl. blanks

headline max. 40 characters incl. blanks

text max. 350 characters incl. blanks

landing page please specify

DIGITAL LOTTERIES

cover picture 1,600 x 900 pixels
article picture 1,024 x 683 pixels
headline max. 40 characters incl. blanks
text mayx. 1.500 characters incl. blanks
landing page URL where participants can find the
answer to the lucky question
inaddition  company logo
value of prize given away
number or prizes given away
lucky question


mailto:onlinedaten@doldemedien.de

TECHNICAL INFORMATION PRINT

PRINT

colour advertisements: Eurcpean Scale DIN 16339, If the primary colour black is nat used in the colour advertisements, this
does not affect the cost calculation. Special colours or shades which cannat be created out of the basic colour range will be
separately calculated {details given on request). Slight variations in shade may cccur within normal tolerances of the printing
process, Discounts are given on additional colours.

advertisement types: Differences are made between print space ads and trimmed ads {or also bleed advertisements and
trimmed}. Print space ads do nat come in contact with the edges of the page, but are placed in varying size within the print
space. Trimmed ads on the other hand touch ane or mare edges of a page and therefore need S mm on all sides for trimming,
This is technically defined due to the fact that the magazine is trimmed to its final size after the printing process is complete.

print space ads: For all advertiserment sizes please see the table to the respective format specification. When designing your
advertisement you may use your preferred size to its full extent. Don't add bleed space.

trimmed ads: An additional 5> mm sheuld be added to each side of a trimmed ad, whether it touches an edge or the binding,
This is to compensate for the trimming process. Important contenits shauld be kept 10 mm away from the trimming edge.
ITyou wish to use the same advertisernent in several different magazines {they generally have slight variations in sizes), then
the smallest advertisement size for the magazine in question is applicable to the size of your ad.

bleed ads: Ads that run through double pages must have a speial layout. The visual restriction arises due to the bendin the
magazine at the binding: a section of the matif is absarbed into the binding. This must ba taken into consideration when
designing and choosing the layout of your advertisement,

Itis very important to remember that there has to bea 3 mm repetition of the motif (motif overlap) per page,i. e.ifthere is the
possibility that a picture runs thretgh the binding, it has to be placed 3 mm away from the binding, while at the same time
leaving no white edge along the inside edge. In addition to this, the usual 5 mm trimming edge must also remain the same.

Text that runs through the binding must also be separated by 3 mm along the inside edge. Both sides of a double page
advertisement must be sent as single pages. Please remember that all other relevant ad components must be placed 10 mm
away from binding and the edges.

You well appreciate that the publisher cannot and may not correct sent data withcut authority. If you wish to use the same
advertisement in several different magazines {they generally have slight variations in sizes), then the smallest advertisement
size for the magazine in question is applicable to the size of your ad.

DATA

delivery of data: Fundamenally, all advertisernents rmust be sent as & high resolution Print PDF file in the PDF/X13

standard, separated according to the following profiles:

= cover: IS0coated_v2_edlicc

= content: PSO_LWC_improved

Please request cur detailed instructions for the necessary Acrobat Distiller settings!ifycu deliver open data (source files) in the
software standards listed below, this will cause additionalwork and extra costs. Please send files with all fonts and correctly
placed links!

data storage mediums; CD-ROM (Apple MacOS lesbar], DVD (Apple Macintash lesbar)

data transfer per ftp; Un request, you can receive the exact access information for our ftp server,

compression; Aladdin DropStuff, WinZip, SmartZip

e-mail: druckunterlagen@doldemedien.de

information for sent files: Software Standards (apple):

= adobe lustrator up to (£2022

= adobelnDesign up 1o (L2022

= adobe Photoshop up to (2022

fonis: All forits used must be entirely enclosed in the file, especially with EPS files. Please convert altemative fonts into vectors,
files: Attach data files in CMYK Colours, as well as special colours in their CMYK equivalent. Please save as Apple MacOS
readable files,

graphics/pictures: Al data must be attached. Accepted picture formats: EPS or TIFF in CMYK format, min. 300 dpi at 100%.
The resolution of internet pictures is inadequate for printing!

proofs: 4 legally binding colour proof is needed for each page. Colour copies are not proof quality.

color profiles: 150 Coated FograZ7 or Fogra39

guarantee: Unly data found on the data storage mediums may be pracessed. The publisher does not accept liability for
vatiations {text, pictures, colours).

other: We retain the right to charge costs for the re-working of incomplete, inaccurate and/or faulty data.

printing process: Reel-fed offset, screen: 70 lines per cm, Binding: Adhesive binding, Print sequence for color ads : Black, blue,
red, yellow

magazine format; 210 mm {width) x 280 mm {height)



mailto:daten@doldemedien.de

CONTACTS

HEAD OF SALES

A Sylke Wohlschiess
phone: +49 (0} 711755 349-192
sylke.wohlschiess@doldemedien.de

DoldeMedien

VERLAG GMBH

DoldeMedien Verlag GmbH MEDIA CONSULTING

Naststrale 198 freelance sales representative
D-70376 Stuttgart Roland Trotzko Jirgen Elser Sabine Dittrich

phone: +49 (0) 711755 349-0 phone: +49 (0) 711/55 349-195 phone: +49 (0) 711/55349-240 phone: +49 (0) 7472/96 25399
Fax: +49 (0) 711/55 349-400 roland.trotzko@doldemedien.de juergen.elser@doldemnedien.de sabine.dittrich@doldemedien.de

anzeigen@doldemedien.de
vermarktung.doldemedien.de

DATA MANAGEMENT

Monica Albrecht

phone: +49 (0) 711755 349-49

print: druckunterlagen@doldemedien.de
digital: onlinedaten@doldemedien.de

general terms & conditions



https://vermarktung.doldemedien.de/
mailto:anzeigen@doldemedien.de
https://www.doldemedien.de/allgemeine-geschaeftsbedingungen/
mailto:druckunterlagen@doldemedien.de
mailto:onlinedaten@doldemedien.de
mailto:juergen.elser@doldemedien.de
mailto:sabine.dittrich@doldemedien.de
mailto:sylke.wohlschiess@doldemedien.de
mailto:roland.trotzko@doldemedien.de
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