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THE MAGAZINE

)) TESTS & VEHICLE TECHNOLOGY

CONTENT o s s o oo

. . ' _ o WL o Moy Tests of all vehicle categories such as semi-integrated and fully integrated
Since 1'98? Relsemgbll lntemat'{_}nal h_as been p_Ub“Sh'ng — i vehicles, alcove models and campervans offer a diverse, up-to-date
extensive information on travelling with a mobile home. $je T ‘ market insight. The different test formats provide readers with practical

Vehicles from all budget ranges of are tested, rated and dedision-making aids.

presented. Market overviews, practical advice, new accessories = Professional test: Focus on technology, measurement of driving

and service topics complete our technical scope. A wide range of dynamics and ride comfort on a test track for best comparahility,

tourist content provides suggestions for the next short trip or the RN additional detailed knowledge from external experts

big annual vacation. B‘EﬁmﬁEUE | b = Practical test: In the test peried lasting several days, the focus is

: particularly on living and vacation comfort

= Test drive and premieres; New products in the first quick check

= Endurance test: Several months of reporting, individual impressions of ,
several test editors, possible retrofitting of accessories on the testvehicle  FE s e o

TARGET GROUP

Reisemobil International is for everyone who is interested
in travelling with a mobile home.

Whether rental customers, beginners or experienced campers,
solo travelers, couples or families - the editorial content covers @
wide range of information needs.

= Pitch check
= Pitch & campsite magazine

= Accassory test
= Naw accessories

CIRCULATION/ISSUE ] C|tyt|p = Market overview
Printed circulation (determined by IVW): @ 52,000 copies = Travel reports = Technical corner
Digital reach: @ 20,000 e-paper copies = Travel magazine = Practice topics

= Advice
= Magazine & news

{more on the following page)
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INCREASED DIGITAL REACH

When taking out your advert in print, you automatically receive additional reach through our digital channels — at no further cost!
This way you also reach interested people who use digital offers for reading as an alternative to the print edition and the classic newspaper sales at the kiosk.

ADDITIONAL
DOWNLOADS

DIGITAL DISTRIBUTION THROUGH THE @
PUBLISHER'S OWN CHANNELS

Digital subscription p ”
Our magazines are available as a subscription in digital PDF format instead 20-30% D|STR|BUT|UN DISTRIBUTION THROUGH "DIGITAL KIOSKS

of in print directly from the publisher, and are therefore read with regularity. D|G|TA|. KlUSK
Readly

Readly is an internet service for which readers pay a monthly fee and in return
are able to read e-paper editions of many different publications — the same as
a digital kiosk with a flat rate. All magazines are also made available in our
Readly channel, where many subscribers also read them.

Individual digital sales

All magazines are available through our shop as digital versions —
even if they are no longer available for sale at the kiosk.

Digital downloads

Special editions above all are reqularly offered for download. PRINTEDITIUNS

We use our editorial newsletter, large-scale cooperations with industry partners
{e.., Caravan Salon Club, trade fairs, online shops etc.) as well as campaigns on
Facebook and Instagram to generate additional readers for our digital editions
— especially with regard do new segments of the target group.

K 9sk United Kiosk

United Kiosk is an online supplier offering both digital subscriptions
as well as individual editions for sale.
All our magazines are available here as digital versions,




IMAGE ADS

AD FORMATS
21
1/1
Yertical
i Landscape
Yertical
12 Landscape
Yertical
3 Landscape
1 column
/4 Z2columns
A columns
1 column
1/8  Z2columns
4 columns
COVER PAGES
1/1 nd
1/1 Ath

Black & White
£8,485
€445

£ 3,185

€212

£1,420

£ 1,005

€ 535

BASICPRICES

Spot colour®
£10,185
€ 5,095

£ 3825
£ 2,550

€ 1,705

€ 1,280

£ 045

A-colour
£€13,580
£ 6,79

€ 5,005

€ 3,400

£ 2,265

£ 1,705

£ 85

€ 7470
€ 7,805

TYPE AREA
(No trim)
Width x Height {mm)
395% 252
184 %257
137 %257
184184
90 % 252
184124
55% 252
184x 72
43 %752
90x 124
184x% 60
Bx 124
90% 60
184 % 30

*Spot colours are composed of max. 7 of the Furo scale colours cyan, magenta, yellow.

Technical information

Statutory VAT will be added

BLEED ADS
(++5 mm trim on each side)
Width x Height {mm)
420 % 280
210x 280
150 280
210% 203
103 % 280
210%140
67 % 280
210% 92
55x% 280

210% 280
210 280

DISCOUNTS

Discount scales for format advertisements for purchase within
your insertion year (12 months from publication of the first
advertisement).

By frequency By volume
3Hads 3% 3+ pages 5%
6+ads 5% 6+ pages  10%
O+ads  10% 9+ pages  15%

12+ads  15% 124 pages  20%

24+ads  20% 154 pages  22%

Combination discount

An additional 10% off when a Camping, Cars & Caravans
advert is placed in the same or the following month of
publication {maximum format difference 50%).

(lassified ads have no discounting effect on format ads.
If your achieved discount for format ads is higher, it can be
applied to the millimeter ads of the same insertion year.

PAYMENTS TERMS

For payments made within 7 days of the invoice date, a 2% cash
discount is granted. Payments within 14 days, net without de-
ductions. A cash discount of 3% Is given for direct debit payments.
Banking details

Volksbank am Wrttemberg eG

IBAN DE 2060 0603 9600 1891 9006

BIC GENODESTUTY


https://vermarktung.doldemedien.de/technische-info/

CLASSIFIED ADS

COLOUR PRICE/MM HEIGHT
Black & White € 490

Spot colour £ 560
Four-coloured €720

SIZES

Single column width 43mm
Double columns width 90 mm
Height variable Min. 10 mm

Please see price examples on Whe sample page,

DISCOUNT BY FREQUENCY

o purchase wilhin the insertion ear {12 months [rem the puhlication of the st ad)
From 3 ads 3%
From 6 ads 5%
From 9 ads 10%
From 12 ads 15%
From 24 ads 20%

COMBINATION DISCOUNT

An additional 10% off when a Camping, Cars & Caravans
advert is placed in the same or the following month of
publication {maximum format difference 50%).

RUNNING TEXT

Commercial use per line
Colour photo € 47.00
Cypher fee € 1000

Rurining extwill be sel by the publisher in an established Tont, no loges, no individual

€ 8.20/mm height

desian pessitile, 1exlads are nol added Lo the annual contracl, Mo agency cammission.

DETHLEFFS

1spf20mm /BW, £ 98] 7onnsianiis wicdomann o

1sp/40mm
ScEN2/dcgdd

Black & White: £ 196

HOBBY Spateolour. € 224

—_—
roizanobilo von brodows
bt Wb thvbstv s
34246 Valimar (Kassal), % (0561)89079060
@

Rotsomobiia aus Laidamschaft

DOPFER

FricdberglHcssen - Tel. 06031-69371-30) Technik
ol: D64 4576 130600

o Faur-coloured: £ 288
L SCHMIDTMEIER
TH144 Steinenbronn - Tel. 07157/63833-0
‘www_oc- schmudtmeier.de

HYMER

SHYMER SHYMER SHYMER

5 lines running text
Colour photo
£83

ELNAGH

www .knocks-motors.de
Tel, 05694-990 990
Ersatztelle und Service
auch fur Elnagh

ETRUSCO

Der Rundumservice

fur Ihre Reise
59174 Kamen, Tel. 02307 201650

EURA MOBIL

] |

‘Verkaud: Eurs Mobi & Forster
hh

www.stotz-caravaning. d(
Tel. 07427/4889601

| Jahven
REISEMOBILE
BRUMBERG™
97737 Geminden am Main-09351-36 &2

yﬁmuuridan
gung der grinen Umweltplakette.
KLS Motorenbau GmbH Dipl-ing.
W. Krause, Rayener Str. 106, 47509
Rheudt, Tel. 02845/37545 G

www.stotz-caravaning.de,
Tel. 07427/4889601 G

www.bauer-caravaning.de Verrie- )] Wohnmobile |
tung, Verkauf. Tel. 07704/919177 G United
SHYMER SHYMER
FRANKIA carado 0 cosscawe MEJnA
et — Tel 066:“306}& h&’:h nﬂ gﬁ!u 10
LUNDBERG W wirernGe e e
B
Ohechausses 214 + 22843 Norderstedt/HH.
Tol 04075285025 + Info@kundberg.ds
FR/NKIA

{ g
Vortrag: Jacobastr. 66, 41836 Hockalhovan
Verkaus - Vermietung - Zubendr - Werkstati Tal. 02433 - 638090
g veww.3H-Camping.do
e SHYMER SHYMER
56414 HUNDSANGEN ibagag o sy
Tel. 06436/96 1600 - Fax 9663 47 [l i s Bt L L LT
www.we-wo.de - Info@we-wo.de|

2spf20mm / Black & White 1 €196/

www.autohaus-imhof.de Spatcolour, € 224 { Four-colgured: € 288

3sp/45 mm / Black & White; £ 661.50
Spot colour: £ 756 / Four-coloured; £ 972

bei mit G gekennzeichneten Anzeigen handeit es sich um gewerbliche Angebote

ILLUSION

mmusl #n-

(Y FH
wwaank Relsemoblle de

ITINEO

REISEMOEII.E STAUDT
Industriestr. 24 - 62518 Viernheim
Tel OSZWAIW Fax 06204/78864
woew Roisomobile-Staudids

IVECO

———Pﬁbeﬁix —

wiw,phoenix-eisemobile.de

KABE

m“u‘g@m .

KARMANN

EasnMANN
B Dwsid

khk Ak hkkhkh ok ok k ok ok

TMOSER

2sp/60 mm

Black & White: £ 588
Spot colour; €672
Four-coloured: € 864

THR NEUER LAIKA-HANDLER

15p}’50mm :;?‘-—“..‘;‘ m‘mn“’:ﬂ; SOFORT VERFUGHARE FANRIEUGE YOR ORT
Black & White : €294 N SR
Spatcolour €336

Faur-coloured: £ 432

LA STRADA

| o
2 T
m RESEVOSILE THORWESTEN
33758 SCHLOB HOLTE-STUKENBROCK

Vertriebspartner,
Messetermine

£ vieles mehr...

CAMPER BASE
Rhein-Main

KNAUS

Seecamper GmbH
07557925490
seecamper.com

a - N EUSEENLAND Ihr Caravan-und [&)2
1y Sosemooon B8
ara Vaﬂ/ﬂg im Lelpziger Land -1

PREMIUM-HANDLER

Tel: 06124/2106 116
www.camperbase.de

TR 1| 23, 04442 -Tel. 034203/433540
www.knaus-ersatzteile.com @ lastrada’ CHAUSSGN

maifeu LMC APPANAMA

4 lines running text

www.neuseenlandcaravaning.de

£32.80

LAIKA MALIBU

43p/35 mm/ Black & White : € 686
Spot colour: € 784 / Four-coloured: € 1,008

Statutory VAT will be added




COVER FLAP

Ad special on inside cover page:

A cover flap is added to the inside cover page, enabling you to
take a total of three pages for your advertising message: Both
sides of the cover flap and the second caver page, which form a
double-page spread together with the back side of the cover flap,
right next to the editorial. This prominent placement and the high
paper quality of the cover guarantee heightened attention. Cover
flap inside covers must be finally booked three weeks BEFORE the
advertising deadline.

b+ b Coverflap front and back

b 1/1 page on the 2nd cover page

SIZES

2nd cover page 207 % 280 mm (B x H)

Cover flap max. 197 % 280 mm (B x H)

Cover flap min. 110 % 280 mm (B x H)
each plus wimming

€ 24,000

Statutory VAT will be added

STELLPLATZFU:.

J DEUTSCHLAND

Sle shoppen gern? Dieser
Stellplatzfithrer verbindet
Informationen zu Marken und
Angebot von Outlets und
Fabrikverkdufen mit den Tipps
zu 150 Ubernachtungsplatzen
in vertretharer Entfernung —

b

DEUTSCHLAND
2 « Camping- und Ferienpark Wufaner Hals,
Fehmam

27 + Campingdort Hofer, Zall am Ziller, Zillertal
 Camping Hochzillertal, Kaltenbach, Zlertal

Mayrhofen, Zilertal

£ Zingst

Langenfeld, Otztal

4 !
© Sidses-Camp, Wistzendort, Laneburger Heide
Bad Urach,

KARNTEN
3

7 Aipen-Caravanpark Tennses, Klais-Kriln
8

. Camping Bad Ossiacher See, Annenheim,

0 % Kur-Gutshot-Camping Artarho, 8ad Birnbach

0%

31 Thermentand Camping Frstenfeld, Thermen-
tond Vilcanland

SemmancH £ Camping Jennersdort Thermen- und Vulkan-
TIROL lond
W ek s =
2 Acankirch st
15 3
Maurach, Achenses Thetmmen- und Vidkaniand

14+ Camping Seeblick Tonl, Kramsach, Alpbachtal 47 Camping am Récksee, Thermen- und

1< Camping Seehof, Kramsach, Alpbachtal Vulkantand

16« K ach,
Alpbachtal Vukantand

e Keiserwinkl

15 Camping Seespitz, Walkchsee, Kaiserwink! m"""“"’““"‘""“
e Thermen- und Vulkanvand

&% HoheSalve “

21 Camping Reiterhat Hopfgarten, Hohe Salve

22 Ferlenparadies Natterer See, Natters bel inas- SCHWEIZ

+] Campofelics Camping Village, Tenero, Tessin

41 4 Caravanpark Sacten, Hochpustertal, SGdtircl

Neuheiten-
Feuerwerk

2024 beginnt

Vs the dsoomn ek tn der L e s, sted @ ok
bea s Carerans ko 352 12

EDITORIAL

x
Crbdochun 2 e irttomsers At e s
Nohdm

sl b Sn oL
Bt i 2550 Euns e sk b 40

wichst die

Sorge, dass die
Kaufzurickhal-

tung steigt.

Srlant dw o 12t St W

Binion: Blais .h.h/

Wbt e b Vb et e




CROSSWORD

You choose five questions on your company or your products as well as

one solution word. We incorporate them in our two-page crossword Prefsratsel
, o T B o [V | ¥ B |V [ o] ¥ [ | ¥ | 7 [ ¥ e B oo Ty [ wgﬁﬁ‘m—» Ve
puzzle. In this way, the reader spends an above-average amount of R A = S 2 1 il I - VI 3l [";:, . GRATIS
K K B rsieren P m =
time and effort on your brand and your offers when solving the = ™ E b e ™ = 'ﬁ‘E‘E’ﬁ"‘N‘“ﬁ‘CHTEN
) ) o P i S I o LOTEN 5 Sahme
crossword puzzle. It would be hard to find a way to give your brand - = = TEl AR
more focused attention! Exclusivity: Only one puzzle can be published EL; o =Il-3 I -1 o | | B ] e
per issue. We advise you to book early. [:# i B el ) | om | P _ e, Do GVl S Germeindenbben o
[Famping- e Voger ocke ancher fiches e 0 O wirtschaftlichen Wert der Reisemobilisten als nicht gerade unver-
10/ m: o [~ = ’ ﬁﬁ [ r 1 .."‘&".. [ migende Urlaub erkannt. Damit ie 7 ihnen kommen,
RE UES'I- & H ANDLING r ‘n:-:; E,:,: > 5’:&' ::"‘1“' = A24"" - ;;:‘.:e[:lls:;gt;r:::::f?‘;ﬁ:mmancmmgam?b“hmnfm
[helig m [Dreer A =3 (Gomar Um die geht es hier: Dieser kompakte Fithrer nennt Thnen eine
omie [ = bt foees g ] .;..,ﬁ i dob sl v 24 e Gt Sl S scabrnalles
= Text about 2,000 characters maximum =L = Bt AN R S
= 1-3 photos (please adjust the text length) =], = Bl | A= : GEWINNEN SIE: [| Ghcnirencion:sch o Setgis
! ; = BT | BT e = g SXTStEAZiOnrer | Ducivene s e st ecpisoen
= 5questions and answers, 1 solution word 2| = e _ = & A |~ kil e
= (ne attractive prize or several smaller prizes of your choice {e. g. = B — P Bt had ' oo et o
equipment, overnight stays, merchandise items etc.) e T e e = il e Bk o S vor O
g d . ot e g i il Genuss von Gratis-WLAN kommen.
A R . == < W | - iy
: | . P = [ = B ol r i o
We carry out the draw and send you the winners' contact details. i = L . T e Vg v o
) ) . r 9| = [ _ _ f\_‘% Zeitimg .[,vastgcbcndan(.;cmcinAdcn etwas. So hat
You send the prizes directly to the winners. - = B}, Bl Er or b oS et s Sl
= B} N et v —
D IS CO U N'I' L 1::;*; ::w':-‘: C v :'Z:r C 9 E:E‘_ 2::. 5 v ;= I:u::::;b::::“m Reisen - und bleiben Sie gesund.
prg . . . . H = e one- |V . (Dt e LY e Not- et
Additional 10% combination discount by booking a crossword in Sl I = I e = =~ | EF 16 = Bt et s 0
. ‘ , L \4 e :::- |§m B v &u gl L 4 b= b ;"_‘:" :;:-&r&nn:;ﬁ.’h‘:ﬂ‘vfﬂ
Camping, Cars & Caravans in the same or the following month of i L || e ; - . ol - e | e
ublication. No further discounts. Agency commission is granted - il al e = = =L e g s s s 12021 s
p . AJEncy g . L e | —|::_ L - I'%i L —lm L AUSZEIT VOM ALLTAG
=3 Der Gewinner wurde berelts benachricntigt. Herziichen GIOCKwunsch.
';zsr{"‘gﬁ- Il IZ |3 |4 I: IE I I7 IH Ig IIO |ll |12 |13 Ill. I]S I!E I!l I!B I
€ 1 9 6 0 |l9 |2C- |21 | |ZZ |23 |Z4 I |25 |26 |27 ,28 |
/ incl. production

Statutory VAT will be added



INSERTS

LOOSE INSERTS

Loose inserts are printed matter lying loosely in the magazine.

Upto 10 gram £63
1110 20 grams €71
211030 grams £/9
Additional to each further gram £ 080
Maximum size 195 x 270:mm {width x height)
Minimum size 105 148 mm {width x height)

BOUND INSERTS

Bound inserts are printed matter firmly integrated in the magazine.

Upto 10 gram €79
1010 20 grams £ 89
211030 grams £100
Additional to each further gram £ 1

Delivery folded and untrimmed.

Statutory VAT will be added

MAXI LOOSE INSERTS

Head standing over 20 mm. Once per issue.

Maximum size 195 320 mm {width x height}
Minimum size  125x 320 mm {width x height)
Additional costs €137

*Added to the requiar price per thousand for foose inserts

GLUED-IN INSERTS

Glued-in inserts are printed matter or items glued onto
a 1/1 page carvier ad. Glueing on smaller formats is not
possible.

Postcard £40
Booklet upto 10 gram £56
Booklet 11-20 grams €61
Booklet 21-30 grams £ 66
Additional to each further gram € 060

All prices apply for machine-processable texts, per started
thousand words. Price increases apply for manual processing.
No discounts, agency commission is granted.

PRINTED CIRCULATION

Additional postal fees are required for subscription circulation.
Partial circulation to regions of Germany or Nielsen areas is
possible {(NOT for carrier advertisements for glued-in inserts).
Minimum circulation 10,000 copies.

DIGITAL CIRCULATION

Digital circulation can also be booked additionally
(no postal charge).

Inserts cannot contain any adverts or paid elements for third
parties.

Please send a (blind) sample to check the processing
possibilities. Free house delivery no later than 8 days after
advertising closing date to:

Yogel Druck und Medienservice GmbH
Warenannahme

Herrn Thorsten Schmittner
Leibnizstralle 5

97204 Hochberg

Please pay attention to our delivery guidelines (you will receive
the specifications with the order confirmation). For further
details please see technical information.



https://vermarktung.doldemedien.de/technische-info/
https://vermarktung.doldemedien.de/wp-content/uploads/postal-charges-2025.pdf

SCHEDULE

PUBLICATION MONTH

December 2074
January 2025
February 2025

March 2025
April 2025
May 2025

June 2025

July 2025
August 2025
September 2025

October 2025

November 2025

December 2025

ISSUE

01/25
02/25
03/25

04/25

05/25

06/25

07/25

08/25
09725
10/25

11725

12/25

01/26%
“The new prices 2026 apply

PUBLICATION DATE

05.12.2024
09.01.2025
06.02.2025

06.03.2025

10.04.2025

03.05.2025

05.06.2025

10.07.2025
21.08.2025
18.09.2025

16.10.2025

13.11.2025

11.12.2025

CLOSING DATE ADS

11.11.2024
05.12.2024
10.01.2025

07.02.2025

14.03.2025

09.04.2025

09.05.2025

12.06.2025
25.07.2025
22.08.2025

19.09.2025

17.10.2025

14.17.2025

SPECIAL EDITIONS
Camper Kids

Bordatlas Dog Special

CamperCoach

Traumziele fiir Camper Spring/Summer
Bordatlas Winegrower Special

Bordatlas Brewery Spedial

Traumziele fir Camper Short Trips

4x4 Camper

Bordatlas Thermal-Spa Spedial

Traumziele fir Camper Fall /Winter
Buyer's Guide 2026

4x4 Camper

Bordatlas 2026

Camper Kids

PUBLICATION DATE
19.12.2024

26.02.2025
27.03.2025
27.03.2025
27.03.2025
30.04.2025
15.05.2025
12.06.2025
30.06.2025

17.10.2025
30.10.2025
06.11.2025
27.01.2025
18.12.2025

CLOSING DATE ADS
07.11.2024

15.01.2025
28.02.2025
13.02.2025
17.02.2025
19.03.2025
03.04.2025
15.05.2025
19.05.2025

11.09.2025
02.10.2025
09.10.2025
10.10.2025
06.11.2025



WEBSITE - BANNER FORMATS

AD SIZE AD SIZE
@ i @ e DISPLAY ADS {width x height in pxj) (PM oA YilllEi8 (width x height in px) i
Bilbaard/ 970 250 £55 Mfobile 640x %60 €55
Content bar interscroller ad
WOHNMOBIL-TESTS RATGEBER STELLPLATZE REISEZIELE NEWS & TERMINE MAGAZIN SHOP ™ | Q ANIIEIEI v
eaderboarc/ 728% 90 £30 LT 640x 300 £50
Superbanner content ad
Medium Mobile
Billboard/Content bar Half page ad rectangle 0 £ medium 300% 250 €40
Half page ad® 300 x 600 £55 rectangle
\ Skyscraper® 160 x 600 €40 AD BUNDLE
JAHRE scraper Banner always scroll in visible area, not displayed 778 %90 + 160 % 600 + 300 x 250 £35

on mobile devices

Medium

::;rmnr mily: Far die Eleyslmlllwvm!mHl auf :ihs:::mmml rectangle
Einst ingeln 35 Jahs

Rsfg‘

TRAFFICWEBSITE

Page impressions/month: 350,000
Unique user/month: 118,000
Share of mobile users (smartphones & tablets): 65%

E"munehn
1 Reisemepy oPatur " &ines Hagetsehagens

Leaderboard/Superbanner

Mobile
ontent aq

Averages per month in 2024

Mobile
interscroller ad

- Statutory VAT will be added




Camping, C
FEEA caravans ' i

HOMEPAGE - EVENT

100% concentrated attention and brand visibility.

FOCUS ON YOUR CAMPAIGN DAS OFFENE _ i’ W,

The homepage event combines billboard, half page ad and medium rectangle with an additional coloring of RAUMGEFUHL g ! ‘ .‘
the background. It directs the focus of website users specifically to your campaign, ideal for the launch of
market introduction campaigns or special promotions, where concentrated presence and maximum visibility
at a speific time are most important.

EXCLUSIVE AD BUYOUT

Only your banners will be displayed during the booked period. The homepage event is displayed on the
homepage and on all subpages with banner positions.

DETAILS & RATE
= Three banner formats displayed simultaneously:
1) Billboard (970 x 250 pixels) TELL YOUR STORY!
2) Half page ad (300 x 600 pixels) |deally use motifs that
3) Medium rectangle (300 x 250 pixels) present the advertising
= Upto five alternating motifs possible per banner message in sequence.

WLERIE
Coupeunter  Feiern Sie mit uns 35 Jahre
Freiheit und Abenteuer auf vier
Radem!

= |ndividual background color {please specify desired hex color code)
= (PME£95
= Expect 15-30k impressions per day {depending on the website).

A concrete traffic forecast is provided as soon as the desired period has been determined.

Statutory VAT will be added



WEBSEITE - ADVERTORIAL

The online advertorial on www.reisemobil-international.de is similar to an article written by an editor. Readers therefore
tend to perceive the content to be information. Catchy headlines and fascinating images can gain high figures of attention.

The online advertorial is a winner when it comes to different creative opportunities. There is almost no product you cannot present in an
exciting way and you can also explain any content that is not easily understandable. Present new series of models or a comprehensive
portfolio in image galleries, explain technical content in a video, offer further information for download...

Ongoing presence

Online advertorials remain permanently available on our website, are found by search engines and are thematically
integrated into the menu navigation. The advertising format is NOT filtered out by ad blockers.

Additional reach

For every online advertorial, we also publish a teaser on Facebook and in the newsletter.

Right at the start of the campaign, a teaser is also placed on the home page of the website for one week.
These actions increase the traffic for your online advertorial and are already included in the fee.

In addition, you can use our different newsletters to book further reach at a very reasonable combined fee.

TRAFFIC RATES & PRICES
Website Page impressions Unique User Price per month
Average/month 2074 Average/month 2024 Incl. design and approval link

wiww.reisemobil-international.de 350,000 118,000 £ 2,490
WWW.Camping-cars-caravans.de 120,000 50,000 £1,990
Wiww.camperyans.de 310,000 /5,000 € 2,490
www.campervans.de/4x4-camper.de 50,000 25,000 € 990
www.bordatlas.de 180,000 25,000 € 690

Statutory VAT will be added

[-775J Camping, Cars & ({7 ,[]i Camper
/o5l caravans ' Usis RRAe

REISE
MOBIL:
News & Termine > Der neue Arto — von NIESMANN+BISCHOFF

Der erste Liner auf Mercedes Sprinter

DER NEUE ARTO
ZIEL ERREICHT.

Der erste Liner auf Mercedes
Sprinter Basis.

NEWSLEITER

15.07.2024

Herausragendes Design, hochste Technik-Qualitat und mit smarten Funktionen:
Niesmann+Bischoff setzt mit dem Arto neue MaBstébe im Bereich der Integrierten
auf Mercedes Sprinter

Der neue Arto - Der erste Liner auf Mercedes Sprinter

Niesmann+Bischoff setzt mit dem Arto neue Maf3stéibe im Bereich der Integrierten
auf Mercedes Sprinter.

Der Arto ist in zwei Grundrissvarianten erhiltlich: Der Arto 78 als Einachser mit 7,82
Meter Linge und 4,5 Tonnen zuléssiges Gesamtgewicht sowie der Arto 88 als
Tandemachser mit 9,05 Meter Linge und 5,5 Tonnen. Mit einer stolzen Breite von

2,40 Metern unterstreicht der neue Arto seine Positionierung als Fahrzeug der Liner-
Klasse.



WEBSITE - ADVERTORIAL/REFRESH

The refresh offers you a cost-effective way to draw attention to your advertorial once again.

Your campaign is advertised again and reaches even more potential customers. The package includes
refreshing the booked advertarial on www.reisemobil-international.de. Teasers in other newsletters can also
be used to reach additional {secandary) target groups {see “reach extension” package).
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Klasse.

Camping, C. EANeR
7l caravans ' s

-

'WOHNMOBIL-TESTS RATGEBER STELLPLATZE REISEZIELE NEWS & TERMINE MAGAZIN  SHOP W

TEASER ON THE HOMEPAGE

REISE i
MOBIL

~N

Bundle price

€ 990

/ TEASER WITHIN THE NEWSLETTER

News

Stadtetipp
Ratzeburg: Mitten im Wasser

Nur dber drei Damme ist Ratzeburg zu erreichen. Wander- und
Radwege fihren um die gerade mal 30 Quadratkilometer grolie
Inselsiadt sowie um die Seen herum, Bade- und Rastplatze sind
aberall vorhanden. Einer davon ist der gemutliche Stellplatz der
Stadt

Zum Artikel

Der neue Arto —von NIESMANN+BISCHOFF

Der erste Liner auf Mercedes Sprinter
Herausragendes Design, hochste Technik-Qualitat und mit smarten
Funktionen: Niesmann+Bischoff setzt mit dem Arto neue MaRstabe
im Bereich der Integrierien auf Mercedes Sprinter.

Zum Artikel

For the one-time repetition of
the teaser on the websiteand
in the newsletter '

/ Statutory VAT will be added



WEBSITE - ADVERTORIAL/REACH EXTENSION

The advertorial package already includes a teaser on the website, in the newsletter and on Facebook.

Network the campaign with other channels and increase your reach.

Your campaign is advertised even more strongly for a low budget and you generate interest among other
target groups for whom your offer is also suitable. This is ideal, for example, for vehicles for which several
advertising channels are suitable, for accessories that are used across vehicles and for all tourist offers.

We use your already
existing advertorial
presence on the
website as a basis
(sample image}
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5 Nur uber drei Damme ist Ratzeburg Zu erreichen. Wander- und

":’_ tberall vorhanden. Einer davon ist der gemiitliche Stellplatz der

FURTHER CHANNELS

News

Ratzeburg: Mitten im Wasser

Radwege filhren um die gerade mal 30 Quadratkilometer groe
Inselstadt sowie um die Seen herum, Bade- und Rastplatze sind

Staat,
Herausragendes Design, hochste Technik-Qualitat und mit smarien

.
Zum At Price/teaser
Funktionen: Niesmann+Bischoff setzt mit dem Arto neue Mafstabe

Der neue Arto —von NIESMANN+BISCHOFF

Der erste Liner auf Mercedes Sprinter ‘ 4 9 O

im Bereich der Integrierten auf Mercedes Sprinter.

Zum Artikel HH
A For each additional

booking in one of

the channels 4

Newsletter Subscribers  Target group
Reisemobil International 45,000 Matorhomes of all types
Camping, Cars & Caravans 25,000 Caravans

CamperVans 20,000 Campers/Vans
Traumziele fiir Camper 36,000 all vehicle categories
4x4 Camper 25,000 Offroad topics
Facebook post

Reisemobil International 26,000 Matorhomes of all types
Camping, Cars & Caravans 26,000 Caravans

CamperVans 25,000 Campers/Vans
Instagram story 22,000 Campers/Vans

CamperVans

Statutory VAT will be added
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WEBSITE - TIP OF THE MONTH

The tip of the month is an advert with editorial characteristics.
This short advertorial is especially useful for supporting advertising measures
for new products or events over the course of one month.

Exclusive placement

The tip of the month is featured on the home page of reisemobil-international.de, directly beneath
the editorial opener. This preferred placement grants your advertised product/event special attention.
There is only one tip available each month. The show time is four weeks,

PROFITEST | Chausion 777 GA Thtanfums UTtimate

Mit allem Drum und Dran
e o

w smsemea’  TIPP DES MONATS

Reisemobil Inter
egrierten auf Ford Tr

TIPP DES MONATS

Can be implemented with only a few documents

Send us your photo, short text {max. 250 characters incl. empty spaces),

a catchy headline {max. 65 characters incl. empty spaces} and the desired URL to which your tip
shiould be linked. We will design your tip of the month and send you a preview link for approval.

Ahorn Camp A690 - Wohnqualitat

auf knapp 7 Metern
TRAFFICWEBSEIT & PRICES i e e ek
. . sondern schafft zwei weitere Schlafpldtze im Alkoven.
Website Impressiens/homepage Price per month Seit 2022 ist das Modell verfiigbar und schon kurz
Average/month 2024 Incl. design and approval link i e i

rejsemobil-international.de 30,000 £1,490 i o Stehint S R

camping-ars-caravans.de 10,000 £ 590 Bundle price

campervans.de 11,000 € 890

campervans.de/4x4-camper | 5,000 £ 450 € 1 / 7 90 m

bordatlas.de 10,000 £ 850 for reisemobil-international.de

plus camping-cars-caravans.de /4
or campervans.de

Statutory VAT will be added



NEWSLETTER

With the editorial newsletter, around 45,0300 subscribers
receive industry news and product information up to four
times a month directly to their e-mail inbox.

Include your advertising messagel

lhr Newsletter von Reisemobil International

NEWSLETTER ADVERTORIALS @

The best way to present new products is with a newsletter
advertorial. Due to the editorial design, it is indistinguishable
from editorial information at first glance despite the mandatory
labeling with the word “advertisement”and is clicked on just as
often. Itis important that the headline and text immediately
arouse interest. You supply the text and photo,

we take care of the layout.

BANNER @

Wohnmobil-Neuheiten| Hobby OPTIMA DE LUXE
Gebaut fiir Skandinavien-Fans

Hobby bringt das nordische Lebensgefihl ins Wohnmobil. Der
OPTIMA DE LUXE vereint Gemdtlichkeit und Design. Klare Linien,
perfekt aufeinander abgestimmte Farben, modernes Design: Die
Inneneinrichtung des OPTIMA DE LUXE erinnert an ein stylisch
eingerichtetes Wohnzimmer.

Mehr erfahren

Kostenlos bei Winzern ubernachten

[74: bestellen'

Banners are particularly suitable for advertising raffles, events or
sales promotions.

Special offer

P =

Unterwegs entdeckt: Panorama Therme Beuren

Mit Burgblick

Am Rand der Schwabischen Alb verspricht die Panorama Therme in
Beuren Entspannung fiir Urlauber. Wer sein Wohnmaobil auf dem
neuen Stellplatz parkt, hat noch ein weiteres Highlight im Blick: die
grof3te Burgruine Siiddeutschlands.

PERFORMANCE

Subscribers: 45,000
Opening rate:  22%

Price per advertising media and dispatch
for the booking of two

€ 1,990
advertising media withi

Statutory VAT will be added MBS

MAILING DATES 2025
Month Day
January 09./15./22.
February 06./12./26.
March 06./12./26.
April 02./10./23.
May 08./14./21.
June 05./11./25.
July 10./16./25.
August 13./21./27.
September 03./10./18./24.
October 08./16./22.
November 05./13./19.
December 03./11./17.

Booking/data delivery possible no later than five working days
before the dispatch date.

Technical information



https://news.reisemobil-international.de/html_mail.jsp?params=43ZivbHk2FmMZ8YHnzCsvVb0cY9nGUmgCrM5cp6NXK7JgIetNWzJjYglrYyM4fooorzV85MGPN3w3Bp1kkkHzfmnDPG6zAghBTiKs/ar3Z8%3D

[.77 -} Camping, Cars & Camper TRAUMZIELE
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STANDALONE NEWSLETTER

With our standalone newsletter your advertising message is delivered as
exclusive content to the subscribers of our newsletters — on your chosen date.

The standalone newsletter consists of an editorial content
part and your special advertising part.

The editorial content only contains news that does not
directly compete with your offer — the exact content will be
agreed upon with you.

YOUR BENEFITS

= Editorial environment with high acceptance in the market:
For many years, our publications are among the top sources of information for
caravan drivers, motor home and van enthusiasts.

= Recognition value: A standalone newsletter follows our editorial layout and
is sent from the address that sends out our regular newsletter,

= No wasted coverage: The recipient group is made up of interested users from
the target group who have purposefully subscribed to the newsletter.

= Exclusivity: the standalone newsletter does not contain further advertising
elements, the editorial content is tailored to match your offer.

EDITORIAL PART

Intro with editorial news that fit the topic, related to the
send date {e.q., start of the season, trade fair, Easter...)
or additional information {e.q., travel destinations,
service issues, practical tips...)

= Npadvertising elements

= Maximum of three news elements, so that the
newsletter does not become too long

irtan s""'"?'ﬁ'stﬂm""” OFFER PART

fir Camping & Outdoor g

REACH AND PRICES J e You decide on content and look.

Newsletter Recipients ~ Openingrate  Basicprice 9 JAHRE JUBILAUMSFEIER : Recommended: Installation / set-up instructions,
Reisemobil International 45,000 B 22% £€3,500 Bi-200 oy explanations regarding functionality, special prices,
Camping, Cars & Caravans 25,000 0 20% € 2,500 £ : announcements for events, market introductions
CamperVans 70,000 B 22% € 2,500 = Delivery in HTML format is possible, tracking links can
4x4 Camper 75,000 B 22% £€2,500 be added.

Traumziele far Camper 30,000 0 24% € 2,500 = Marked as”advertisement” by legal requirement

nachstes
15% Rabatt sichern

Statutory VAT will be added
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DIGITAL LOTTERIES

The large presentation in the lottery zone directs traffic straight to your website. While solving the questions,
users spend a more than average length of time with intense focus on your brand and your offer.

HOW IT WORKS

= Many great prizes are hidden under the fields.

= (lickon your field to open your presentation page.
There you promote your innovation or your portfolio
and ask the lucky question. To answer this question,
the raffle participant must search for the answer on
YOUR website. The user will only be entered into
the prize draw if the answer is corect.

»  Wewill draw the winners at the end of the promation
period. You send the prize to the winner in a timely
manner,

YOUR BENEFITS

= Attention-grabbing presence with your logo
= Your own landing page within the lottery content area
for extensive text and image promotion

BOOK NOW IN ADVANCE!

» Traumziele fiir Camper* —
das Reisemagazin

18.07.2023

Moot Lo i Woharent,Woheage andCampinghs, I 2 31.03.-25.04.25

Im Chalet oder In der Lodge.

Lassen Sie sich von der Auswahl an Top-Reisezielen inspirieren! Ob Seen oder Meer, |
Diinen oder Berge, Stadt, Land, in der Nihe oder am anderen Ende Europagss
Traumsiele fiir Camper finden Sie Anregungen und Urlaubstipps fiir jeden)

Jeder i s hat eine eig
it einem Allei einem speziellen.

s e, ™ 29.09. - 24.10.25

‘usitzlich locken High der Zielregion:
schéne Plitze in der Natur, traumhaften Landschaften,

e Schidsser und lebendige Stadtchen, Tipps fiir Kiy
rlaubsort, Qutdooraktivititen, kulturelle

Trips
Sehenswiirdigkeiten, Wellness und regionale Kulinarik zum
Entdecken und Genieflen!

Triumen Sie los, wir wiinschen viel Spaf bei der Ulaubsplant

= While searching for the answer to your lottery question, ‘“ Die Gidcksfrage fautet:

participants generate traffic on YOUR website. hareitn von Traonlois e Camper
= Additional advertising effect through our extensive \ Spehierent

accompanying marketing campaign in Reisemobil TRAUMZIFLE el iltioiin

International, CamperVans and Camping, Cars & Caravans. - .

Statutory VAT will be added
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GALLERY ENTRY

High-quality camping accessories can make a significant

contribution to an unforgettable trip and avoid some stressful ' g
! STELLPLATZE REISEZIELE NEWS & TERMINE MAGAZIN SHOP W I Q ABONNIEREN

experiences. The interest in accessories is correspondingly high

Galerie: Induktions-Kochsets im Test

igf?tE;?[:)UﬂCEIJEFS\E\?EabnS?TSSVlte toplcs B femes popmar Presentation of your pdeUCT in the Induktionskochfelder finden im Camper immer héufiger Verwendung — doch sie
ACCESSORY GALLERY OF THE MONTH: sndige sl T Seiemobi namatorl it i gesgee Kcheet

Our accessories editorial team filters out the most interesting = Image i B B SRR e S s

preducts from the multitude of trends and innovations and = Shorttext {max. 1.000 characters) mogen .

provides tips on purchasing, installation and use every menth. . Link ’

Present your accessory products in this highly relevant The gallery s also advertised via

content area, where campers find inspiration and newsletters and social media channels.

information for potential new purchases. \

SCHEDULE .

Booking deadline: First working day of the month E 490 SpeC|a| Oﬂ:er

Data delivery: No later than the 7th of the month

Caravan-Salon-Gallery 25:  Booking for exhibitors until 18.08.
Data delivery until 22.08.

Brunner: Pirate Spacemaster Mini

Brunners Kochset Pirate Spacemaster Mini besteht aus zwei Topfen und
einer Pfanne sowie einem Deckel, der sowohl auf Pfanne als auch den
groBeren Topf passt. Neben Ti he und Topfschutz ist im
Lieferumfang zudem ein abnehmbarer Griff enthalten, der sich an beiden
Topfen und der Pfanne befestigen Iasst. Einerseits praktisch, andererseits
muss der Koch den Griff mehrmals ,umbauen”, wenn er mehrere Topfe
oder Pfannen gleichzeitig in Betrieb hat. Ein weiterer Pluspunkt des
Brunner-Sets: Die Griffe der Glasdeckel mit Silik d sind bereits
vormontiert — hier muss der Camper nicht mehr zum Schraubenzieher
greifen.

Prices do not include VAT for Gerrnan customers



DEAL OF THE MONTH

Present your purchase benefits to the entire community of Reisemobil International,
Camping, Cars & Caravans or CamperVans.

YOUR SPECIAL OFFER

You offer an exclusive reduced price to our community with at least 20% discount.

YOUR ACTION WILL BE ADVERTISED ON ALL CHANNELS

= Exclusive teaser on the cover of the magazine including your logo

Presentation of the deal on 2/1 pages inside the magazine

Teaser for the deal of the month in the newsletter

Advertising for the deal on the website

Advertising integrated into social media channels

Duration of digital advertising measures: 1 month from the publication of the print edition

PRICES Fixed price for simultaneous booking  Fixed price for booking
of an advertisement in the same without simultaneous
magazine and issue {min. 1/2 page)  ad placement

Reisemobil International € 2,900 + media cost for advert £7,700
Camping, Cars & Caravans € 2,900 + media cost for advert £€7,300
CamperVans £ 2,900 + media cost for advert £5,500

Statutory VAT will be added
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Large teaser for
your discount
Extensive digital offer directly on
campaign to the front page
lesn SERVICE .
promote the deal e e e Topstis 4l Designcanbe
v’ Facebook B R E‘;::"’E" £ Ra|  customized
v Instagram @ s according to
v Newsletter oo your wisfes.
v’ Website

INDIVIDUELL
GEFERTIGT

Double-page spread @=——
in the magazine
With a detailed presentation

of the deal and the benefits

)
% FLIP ADVENTURE BED
> EINFACH CAMPEN

ALLES SICHER ‘
VERSCHLOSSEN .

DIE NACHSTE
BIKE-TOUR
KANN KOMMEN!




TEGHNICAL INFORMATION PRINT

PRINT

Colour advertisements: Eurcpean Scale DIN 16539, If the primary colour black is nat used in the colour advertisements, this
does not affect the cost calculation. Special colours or shades which cannot be created out of the basic colour range will be
separately calculated {details given on request]. Slight variations in shade may cccur within normal tolerances of the printing
process. Discounts are given on additional colours.

Advertisement types: Differences are made between print space ads and trimmed ads (or also bleed advertisements and
trimmed}. Print space ads do nat come in contact with the edges of the page, but are placed in varying size within the print
space. Timmed ads on the other hand touch ane or mare edges of a page and therefore need S mm on all sides for trimming,
This is technically defined due to the fact that the magazine s trimmed to its final size after the printing process is complete.

Print space ads: For all advertisernent sizes please see the table to the respective format specification. When designing your
advertisement you may use your preferred size to its full extent. Don't add bleed space.

Trimmed ads: An additicnal 5 mm should be added to each side of a trimmed ad, whether it touches an edge or the binding.
This is te compensate for the trimming process. Important contenits shauld be kept 10 mm away from the trimming edge.
Ifyou wish to use the same advertisernant in several different magazines {they generally have slight variations in sizes), then
the smallest advertisement size for the magazine in question is applicable to the size of your ad.

Bleed ads: Ads that run thraugh double pages must have a special layout. The visual restriction arises due to the bend in the
magazine at the binding: a section of the motif is absarbed into the binding. This must ba taken into consideration when
designing and choasing the layout of your advertisement,

It s very important to remamber that there has to be a 3 mm repetition of the motif (motif overlap) per page,i. e. ifthere is the
possibility that a picture runs through the binding, it has to be placed 3 mm away from the binding, while at the same time
leaving no white edge along the inside edge. In addition to this, the usual 5 mm trimming edge must also remain the same.

Text that runs through the binding must also be separated by 3 mm along the inside edge. Both sides of a double page
advertisernent must be sent as single pages. Please remember that all other relevant ad companents must be placed 10 mm
away from hinding and the edges,

You well appreciate that the publisher cannot and may not correct sent data withcut authority. If you wish to use the same
advertisement in several different magazines (they generally have slight variations in sizes), then the smallest advertisement
size for the magazine in question is applicable to the size af your ad.

DATA

Delivery of data: Fundamentally, all advertisements must be sent as a high resclution Print PDFfile in the PDF/XTa

standard, separated according to the following profiles;

= (over: PSCcoated_v3_eciicc

= (Content: PSO_LWC_improved

Please request our detailed instructions for the necessary Acrobat Distiller settings!If you deliver open data (source files) in the
software standards listed below, this will cause additional work and extra costs. Please send files with all fonts and correctly
placed links!

Data storage mediums; (D-ROM (Apple MacOS lesbar), DYD (Apple Macintosh lesbar)

Data transfer per ftp: Cn request, you can receive the exact access infarmation for our fip server,

Compression: Aladdin DropStuff, WinZip, SmartZip

E-mail: druckuniterlagen@doldemedien.de

Information for sent files: Software Standards {Apple):

= Adobe lllustrator up to (£2024

= Adobe InDesign up to (L2024

= Adobe Photoshop up to (2024

Fonis: All forits used must be entirely enclosed in the file, especially with EPS files. Please convert altemative fonts into vectors.
Files: Attach data files in CMYK Colours, as well as special colours in their CMYK equivalent, Please save as Apple MacOS
readablefiles,

Graphics/Pictures: All data must be attached. Accepted picture formats: EPS or TIFF in CMYK format, min. 300 dpi at 100%. The
resolution of internet pictures is inadequate for priniting!

Praofs; A legally binding colour proof is needed for each page. Colour copies are not proof quality.

Calor profiles: 150 Coated Fogra39

Guarantee: Cnly data found on the data storage mediums may be processed. The publisher does not accept liability for
vatiations {text, pictures, colours).

Other; We retain the right to charge costs for the re-waorking of incomplete, inaccurate and/or faulty data.

Printing process: Real-fed offset, screen: 70 lines per cm, Binding: Adhesivebinding, Print sequence for color ads : Black, blue,
red, yellow

Magazine format; 210 mm {width) x 280 mm {height)
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TEGHNICAL INFORMATION DIGITAL

WEBSEITE - BANNER
Filesize Any
File format html3, gif, Jpg, png,

AdTaq of athird party provider

Data delivery no later than 3 working days before
campaign launch to anlinedaten@daldemedien.de.

In the event of late delivery, it is no longer possible
To ensure correct fulfilment of the campaign.
A refund in the form of a credit note is not possible.

Please comply with the maximum file size and
deliver all necessary additional information with;

= (ustomer name
= (ampaign name
= Booking period

= Placement

= Bannersize

= [anding page

WEBSEITE«TIP OF THE MONTH
Cover picture 1,600 x 900 pixels

Optional Image row max. 65 charactersinl,
blanks +if necessary, image credit
Headline Max, 65 characters incl, blanks
Text Max, 250 characters incl, blanks
(aption Max, 65 characters incl, blanks

Landing page  Please specify

WEBSEITE - ADVERTORIAL

Cover picture 1,600 x 900 pixels
Article picture 1,024 % 683 pixels
Gallery picture 1,024 x 683 piels
Image rows for article and gallery pictures
Each max. 65 charactersingl. blanks
plus if necessary, image credit
Overline Max. 50 characters incl. blanks
Headline Max. 40 characters incl. blanks
Summary  Max. 200 characters incl. blanks
Text Max. 2,000 characters incl. blanks
Optional Max. two subheads within the text
Landing page Please specify

Possible extensions

Chwin keywiords

Bold words {max. 5 waords in a row)

Video (YouTube or Yimeo link)

Picture galleries (with captions and credits)

Tip
Write your text as an editorial, use spicy headlines
and evocative images.

DEAL OF THE MONTH
Picture 300 dpi resolution
Text 300-350 charactersingl. blanks

STANDALONE NEWSLETTER
Pictures Cover picture + may, 4 further
pictures 600 x 400 px

Filesize: max, 250 kb
File formats: jpg, gifor png
Overline Max. 50 characters incl. blanks
(an be integrated inte title image,
it necessary
Headline Max. 80 characters incl. blanks
(an be integrated inte title image,
it necessary
Text Max. 4 paragraphs with 350
characters ingl. blanks, subheads
nassible (max. each 50 characters)
Inaddition  Desired colour for buttons, etc.
as hex colour code, tracking links

NEWSLETTER BANNER

Size 570 120 pixels
Filasize Max. 100 kb
Fileformats  jpg, giforpng
NEWSLETTER ADVERTORIAL

Picture 300 % 200 pixels

Optional Image rowe ay, 65 characters ingl.

blanks 4 if necessary, image credit
Overline Max. S0 characters incl. blanks
Headline Max. 40 characters incl. blanks
Text Max. 350 characters incl. blanks
Landing page Please specify

DIGITAL LOTTERIES

Cover picture 1,600 x 900 pixels
Article picture 1,024 x 683 pixels
Headline Max. 40 characters incl. blanks
Text Max. 1.500 characters incl. blanks
Landing page URL where participants can find the
answer o the lucky question
Inaddition  Company logo
Value of prize given away
Number or prizes given away
Licky question

INSTAGRAM-STORY

Wallpaper 570 % 120 pixels
Fileformat  Max, 100 kb
Text na, gif or png
Landing page Please specify

All advertorials are marked with the woid Anzeige
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CONTACTS

HEAD OF SALES

A Sylke Wohlschiess
Phone; +49 (0} 711/55 349-197
sylke.wohlschiess@doldemedien.de

DoldeMedien

VERLAG GMBH

DoldeMedien Verlag GmbH MEDIA CONSULTING

Naststrale 198 Freelance sales representative

D-70376 Stuttgart Roland Trotzko Jirgen Elser Sabine Dittrich
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