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MAGAZINE TOPICS

Circulation;

13.000 print copies

at special sales points
450.000 E-Paper recipients

Destinations for spring

and summer

(ampsitas by the water, in
the mountains, in the forest
Regional discovery tips
Glamping and spegial
accommadation aptions

Digital special

T ZIELE

Digital special

TRAI TMZIF LE

SHORT TRIPS

15th May 2025
Booking deadline: 03.04.25

Circulation;

430.000 E-Paper recipients
and additicnal advertising via
Instagram and Facebook

Excursion tips and destinations
for outdoor activities

Short breaks & discovery tours
Tips for a successful start

to the seascn

WINTERCAMPING

17th October 2025
Booking deadline: 11.09.25

Circulation:

450,000 E-Paper recipients
and additional advertising via
Instagram and Facebook

Top destinations for winter
Wellness on a camping
vacation

Tips and service topics for

the cold camping season
Infarmation on how to prepare
the vehicle for winter

Camping mlt
Bergblick &

Circulation: ST |
25000 print copies
Magazine display at CMT {5k}
300.000 E-Paper recipients

Particularly child-friendly
campsites and
accommodation aptions
Excursion tips for family
vacations

Equipment tips for vehicle
and travelling with children

T

ZIELE



IMAGE ADS

TRAUMZIELE FUR CAMPER
apfoRma | DI 1 TR
PRICE 4[: W H (in mmy} Wy H(
1/1 page € 3,200 205x 255 733x 360
3rd cover page €3,200 - 233% 300
4th cover page £ 3,680 - 733% 300

SHORT TRIPS, WINTERCAMPING and CAMPER KIDS

ADFoRAT | DAol0 i i
PRICE 4C iH (i mm)
2nd or 3rd cover page £€3,200 - 210 280
4th cover page £3,680 - 210% 280
1/1 page £3,200 184 252 210x 280
" Vertical £1,600 90x 252 103 x 280
Landscape £1,600 184x 124 210%140
13 Vertical £1,100 55252 67x 280
Landscape £1,100 184x72 210x 92
T column £ 800 43 %252 55280

1/4 2 columns £ 800 90x 124 -

4 columns £ 800 134 % 60 -

Prizes doagtinglude VAT for Garian custoniers.

A format ad can convey a lot of
atmosphere in a small space.

T ZIELE

DISCOUNT

10% discount when booking twao issues within the same
calendar year (maximum format difference 50%]

TERMS OF PAYMENT

Payable after invoice date within 7 days with 2% discount or
within 14 days without deduction. 3% discount for bank debit.

PRINTING MATERIAL

Please email finished ads to druckunterlagen@doldemedien.de,
also via Welransfer or external download link.

Do not hesitate to contact for further information or see
technical information on our website.



https://vermarktung.doldemedien.de/technische-info/

ACCESSORIES ADVERTORIALS TR

en an Ihrem

ANZEIGEN

'Ob Kurztrip oder Jahresurlaub, ob  waren und ob beispielsweise in
Einsteiger oder erfahrene Camper:  puncto Sicherheit Optimierungs-

ADVANTAGES

= Visually appealing, editorial presentation of your accommodation AN e s mobte asenuch oo s g s 2
A A A a technischen Erganzungen sinnvoll - Camper. Viel SpaB beim Stobem.
= Readers are more likely to perceive the content as information.
Show how your products make the vacation even more enjoyable!
= Nodesign costs: the entire production and the correction loop are included Bkl i o et Sy Ko ki ki

Kleiner und handiicher sein als die gewohnte Heim-Variante. Auf Reisen ist es viel praktischer ein leichtes
Reisebett, ei i einen. i 2uhaben.

Kauft i unterwegs, liegt sie spater oft
nur herum, was ni for i igist. Gerade far
die Urlaubszeit machte man die Urlaubskasse lieber for schone Aktivitaten
vor Ort aufsparen.

ElternMarkt bietet hier die Losung: teste und miete was zu dir passt for
genau die Zeitspanne, die du brauchst. Danach kannst du entschei-
den, ob du die Babyartikel zurockgeben, in ein anderes Modell tau-
schen oder doch kaufen mochtest.

Nachhaltiges Handeln liegt EiternMarkt sehr am Herzen.

Mit unserem Konzept ;mieten statt kaufen” mochten wir einen Bei-

iukte sofiten Im Urlaub
|prakaischer ein leichtes
Idertrage zu haben.

= Werequire 1-2 photos in print resolution {300 dpi} and approx. 1,000 characters of text incl. spaces

= You will receive a proof of your advertorial before printing T T———
= foran optimal overall editorial impression, all advertorials are laid out as a common theme section Tﬂ?ﬂ?ﬁgﬁfﬁﬂm?ﬂmmm
= The advertorial pages are marked with the word "Anzeigen” (advertisings)

ImZeltist ingang

ind mit und sorgen so for eine gute
Beloftung - zudem ist der Camper vor 2stigen Blutsaugem geschtzt, Auf ei-
ner 2mx 1/ X

Yano von

Zubehor. I

ben den passenden Schutzhollen fur Sonne und Regen auch eine Matratze,
eine Teleskopleiter aus Alumirium und eine Schuhbox. Dank des mitgelie-

Your benefit: e s ‘ ™

Erhaitichbei  www.frankana.de

Frezeit- und Terparks

o Brvenkatzel? Sich der wil-
We take your current discount | mtsdriserd
from Reisemobil International, | Sl

ind In den exgenen vier '
"WTaen Thres Wohnmobils: DIgser Eriebnis-Stellplatziohres
von Retsemobil International zeigt thnen 140 Obermach-

Camping, Cars & Caravans or 1

tungsplatze an den schonsten Freizet- und Tiemparks. Mit
allen notwendigen Steliplatz-Detalls wie PlatzgroBe, Kon-

CamperYans into account |
taktdaten, GPS Ver-und h-
| keitan, und die
FOrnur19.90€
ISBN: 978-3-948979-14-0
- Jetzt direkt onl I : IR P —
' Oder vor Ot

37

. ) e -
Prizerdops ot iz VAT for Cenan custmnens,




COVER FLAP

3-PAGE COVER FLAP

T ZIELE

EDITORIAL

= 3ad pages

= Ad placement: 2nd cover page + 2 folding pages

PRICES

Page fraction Ad placement Basic price

31 llustrations 1, 2, 3 €7,000
21 llustrations 2, 3 £€5,200
1/1 lIlustrations 1 £3,700

SIZES

bb Folding pages 190 % 300 mm {BxH)

b nd cover page 233 %300 mm (B x H)

plus 5 mm trim on each side

Prizen de i iclude VAT for Gerian cusfoniens.

WINTER ADE - SOMMER JUCHHE
NACH DER REISE IST VCR DER REISE

. s xaawe i e,

Lekrde Toaidesrts




INSERTS

LOOSE INSERTS
Loose inserts are printed matter lying loosely in the magazine
Upto 10 gram £63
1110 20 grams €71
211030 grams £/9
Fach additional gram £ 0380

TRAUMZIELE:  Maximum size: 215 290 mm (W x H)
Minimumsize: 105 x 148 mm (W x H)

( )

( )

CamperKIDS:  Maximum size:  195x 270 mm (W xH
Minimumsize: ~ 105x 148 mm (W x H

MAXI BOUND INSERT

20 mm size difference to magazine. One option per issue only.

TRAUMZIELE
Maximumsize:  215x 320mm (W x H)
Minimum size: 125 320 mm (W x H)

CamperKIDS
Maximum size: 195 300 mm (W x H)

Minimum size: — 125% 300 mm (W x H)
Additional cost: € 13 (added 1o the requiar price per thousand for loose inserts)

Prizen de i iclude VAT for Gerian cusfoniens.

BOUND INSERTS
Bound inserts are printed matter firmly integrated in the magazine.
Upto 10 gram €79
17to0 20 grams £ 89
211030 grams €100
Fach additional gram € 1

TRAUMZIELE:  Maximumsize: 215 290 mm (W x H)
Minimumsize: 105 % 148 mm {Wx H)

( )

( )

CamperKIDS:  Maximum size:  195x 270 mm (W xH
Minimumsize: 105 148 mm (W x H

GLUED-IN INSERTS

Glued-in inserts are printed matter or items glued onto a
1/1 page canvier ad. Glueing on smaller formats is not possible.

Postcard €40
Booklet up to 10 gram £56
Booklet 11-20 grams €61
Booklet 21-30 grams £ 66
Fach additional gram £0.60

TR;A ZIELE

All prices apply for machine-processable texts, per started
thousand words. Price increases apply for manual processing.
No discounts, agency commission is granted.

Inserts cannot contain any adverts or paid elements
for third parties.

Please send a (blind) sample to check the processing possibilities.
Free house delivery no later than 8 days after advertising closing
date to:

TRAUMZIELE: CamperKIDS:
Silber Druck oHG Vogel Druck und Medienservice GmbH

Herr Thorsten Siemon ~ Warenannahme
Otto-Hahn-StraBe 25 Herr Thorsten Schmittner
D-34253 Lohfelden Leibnizstralle 5

D-97204 Hochberg

Please pay attention to our delivery guidelines (you will receive
the specifications with the order confirmation). For further
details please see technical information on our website.



https://vermarktung.doldemedien.de/technische-info/

NEWSLETTER

With the editorial newsletter, around 30,000 subscribers
receive travel tips and accommodation information up to
three times a month directly to their e-mail inbox.

TRAUMZIELE

Include your advertising message!

NEWSLETTER-ADVERTORIALS

The best way to present new products is with a newsletter
advertorial. Due to the editorial design, it is indistinguishable
from editorial information at first glance despite the mandatory
labeling with the word “advertisement” and is clicked on just as
often. It isimportant that the headline and text immediately
arouse interest. You supply the text and phaoto,

we take care of the [ayout.

Niirnberger Land: Wandem & Campen
Siebenfaches Gipfelgliick

- ja? Rocky M ins? Wenig: die
Alpen? Muss alles nicht sein: Im Nirnberger Land
stiirmen Wanderer die Seven Summits. Zu den
sieben Gipfeln kénnen sie vom Reisemobil ans
. loslavfen.

.Stidteﬁpp

Mayen

Zwischen Rhein und Mosel, Laacher See, Burg

REQUIRED MATERIAL e

Overline max. 50 characters including blanks i

Headline max. 40 characters including blanks

Text max. 350 characters including blanks

Picture size 300 x 200 pixel _ 5 oo i Pt

URL landingpage of your choice Spec]a | offer Dasldud e hommees Seae

Da k als Reiseziel wird immer gefragter. Vor
allem der Urlaub an den Kiisten und in der Natur
Jitlands reizt die Deutschen. Wir stellen Ihnen

neun Camps in Siidjitland vor.

Please emailto  onlinedaten@doldemedien.de

€ 1,490 ...

Prizedaps not e VAT for Cenma custnens.

€1,990

For the booking of two

advertising media within 4
within six weeks 8

T WLE

PERFORMANCE

Subscribers: 30,000
Opening rate; @ 24%

MAILING DATES 2025
Month Day
January 10.01. e /24.01.

February 07.02./21.02.

March 07.03./21.03.
April 04.04./17.04.
May 02.05./16.05.
June 06.06. / 20.06.
July 04.07./18.07.
August 01.08./15.08./ 29.08. [N
September  05.09./19.09.
October 10.10./24.10.
November — 07.11./21.11.
December  05.12./19.12.

Booking/data delivery possible no later than
five working days before the dispatch date.


mailto:onlinedaten@doldemedien.de

[-77/ 3 Camping, Cars & [i- TR RD Camper
Vang ﬂAs

MOBIL caravans

WEBSEITE - ADVERTORIAL

The online advertorial on www.reisemobil-international.de is similar to an article written by an editor. Readers therefore
tend to perceive the content to be information. Catchy headlines and fascinating images can gain high figures of attention.

The online advertorial is a winner when it comes to different creative opportunities. There is almost no product you cannot present in an
exciting way and you can also explain any content that is not easily understandable. Present new series of models or a comprehensive
portfolio in image galleries, explain technical content in a video, offer further information for download...

Ongoing presence

Online advertorials remain permanently available on our website, are found by search engines and are thematically
integrated into the menu navigation. The advertising format is NOT filtered out by ad blockers.

Additional reach

For every online advertorial, we also publish a teaser on Facebook and in the newsletter.
Right at the start of the campaign, a teaser is also placed on the home page of the website for one week.
These actions increase the traffic for your online advertorial and are already included in the fee.

NEWSLEITER

. ; . DHNMOBIL-NEUHEITEN | Design trifft Technik: - Anzeige -
In addition, you can use our different newsletters to book further reach at a very reasonable combined fee.
Premium-Camper Hobby
Website Page impressions Unique User Price per month oomzezs
Average/month 2024 Average/month 2024 Incl. design and approval link Unterwegs genauso stilbewusst wohnen wie zuhause: Das geht mit dem
- — - MAXIA VAN. Der wendige Camper verspricht groBen Wohnkomfort und
wiww.reisemobil-international.de 350,000 118,000 €2.490 riesigen FahrspaB.
WWW.Cd ITIpIﬂg-Ca I5-Ca ravanSdE 1 20!000 SO!OOO € ] !990 Klare Formen, perfekt aufeinander abgestimmte Farben und ein offenes Raumgefiihl: Mit
dem MAXIA VAN trifft Hobby den Geschmack aller, die skandinavisches Design lieben.
WWW.Cd mpewanSdE 31 O’OOO 75*‘000 € 2’490 Aber auch technisch bietet die Baureihe klare Vorteile, vor allem in Sachen Sicherheit und
e I‘npervansde/4x4_ca I‘nperde SO;OOO 25!000 € 990 Komfort, er_k!éinF!a.n.lfMaukel, I.ei_tung I\'IﬁIkBl'iX_%bEi Hobby: ,,.Der M-\MAVA.?\I istunsere
erste Baureihe auf VW Crafter-Basis. Viele Funktionen und Assistenzsysteme sind den
wiww. bordatlas.de 1 801000 25!000 £ /90 Menschen aus dem PKW bekannt. Das sorgt fiir ein hohes Maf an Sicherheit und

Fahrkomfort."

Prizen o iniede VAT for Gerian cusfontiers.



WEBSEITE - ADVERTORIAL/REFRESH A itians o R O

The refresh offers you a cost-effective way to draw attention to your advertorial once again.

Your campaign is advertised again and reaches even more potential customers. The package includes / \
refreshing the booked advertorial on www.reisemobil-international.de. Teasers in other newsletters can also TEASER ON THE HOMEPAGE
be used to reach additional {secondary) target groups (see “reach extension” package). REISE
MOBIL
wommonTesTs aaecaen sreusive sscoas wews e o soorx | O (EEEEED)

Bundle price

€ 990

For the one-time repetition of
/ TEASER WITHIN THE NEWSLETTER the teaser on the website and

in the newsletter

Stadtetipp > Mit dem il nach in ig-Holst

Ratzeburg: Mitten im Wasser

We use your already
existing advertorial
presence on the
website as a basis
(sample image}

News

Stadtetipp
Ratzeburg: Mitten im Wasser

Nur diber drei Damme ist Ratzeburg zu erreichen. Wander- und
Radwege fihren um die gerade mal 30 Quadratkilometer grolie
Inselsiadt sowie um die Seen herum, Bade- und Rastplatze sind
aberall vorhanden. Einer davon ist der gemutliche Stellplatz der
Stadt

14.07.2024 Text: Claus-Georg Petri | Bild:
Burkhard Kuhn
Zum Artikel

Nur Giber drei Ddmme ist Ratzeburg zu
Der neue Arto — von NIESMANN+BISCHOFF

'Hﬂ rﬂ;;ﬁw Der erste Liner auf Mercedes Sprinter
TIEL ERREICH

erreichen. Wander- und Radwege fiihren
um die gerade mal 30 Quadratkilometer
groBe Inselstadt sowie um die Seen herum,
Bade- und Rastplatze sind tberall
vorhanden. Einer davon ist der gemitliche
Stellplatz der Stadt.

Herausragendes Design, hochste Technik-Qualitat und mit smarten

-, 3 Funktionen: Niesmann+Bischoff setzt mit dem Arto neue MaRstabe
— im Bereich der Integrierien auf Mercedes Sprinter.

Zum Artikel /

Prizen dops ot inchids V& T for Ceaman custamen,




WEBSEITE - ADVERTORIAL/REACGH EXTENSION

The advertorial package already includes a teaser on the website, in the newsletter and on Facebook.
Network the campaign with other channels and increase your reach.

Your campaign is advertised even more strongly for a low budget and you generate interest among other
target groups for whom your offer is also suitable. This is ideal, for example, for vehicles for which several
advertising channels are suitable, for accessories that are used across vehicles and for all tourist offers.

Stadtetipp > Mit dem il nach in ig-Holst

Ratzeburg: Mitten im Wasser

We use your already
existing advertorial
presence on the
website as a basis
(sample image}

14.07.2024 Text: Claus-Georg Petri | Bild:
Burkhard Kuhn

Nur Giber drei Ddmme ist Ratzeburg zu
erreichen. Wander- und Radwege fiihren
um die gerade mal 30 Quadratkilometer
groBe Inselstadt sowie um die Seen herum,
Bade- und Rastplatze sind tberall
vorhanden. Einer davon ist der gemitliche
Stellplatz der Stadt.

News

Stadtetipp
Ratzeburg: Mitten im Wasser

Stadt

Zum Artikel

TIEL ERREICHT.

Zum Artikel

/ TEASER IN FURTHER CHANNELS \

Nur iber drei Damme ist Ratzeburg zu erreichen. Wander- und

Radwege fihren um die gerade mal 30 Quadratkilometer grolie
Inselsiadt sowie um die Seen herum, Bade- und Rasiplaize sind
iiberall vorhanden. Einer davon ist der gemiitliche Stellplatz der

Der neue Arto —von NIESMANN+BISCHOFF
DER KEUE ARTO Der erste Liner auf Mercedes Sprinter
Herausragendes Design, hochste Technik-Qualitat und mit smarten

Funktionen: Niesmann+Bischoff setzt mit dem Arto neue MaRstabe
im Bereich der Integrierten auf Mercedes Sprinter.

Price/teaser

€ 490

For each additional
booking in one of

Newsletter Subscribers
Reisemobil International 45000
Camping, Cars & Caravans 25,000

CamperVans 20,000
Traumziele fiir Camper 30,000
4x4 Camper 25,000
Facebook post

Reisemobil International 20,000
Camping, Cars & Caravans 26,000

CamperVans 25,000
Instagram story
CamperVans 22,000

the channels
Target group

Motorhomes of all types
Caravans

Campers/Vans

all vehicle categories
Offroad topics

Motorhomes of all types
Caravans
Campers/Vans

Campers/Vans

Prizen dops tot inctidz VAT for Gevman cindaman,



TECHNICAL INFORMATION PRINT

PRINT

Colour advertisements: Eurcpean Scale DIN 16539, If the primary colour black is not used in the colour advertisements, this
does not affect the cost calculation. Special colours or shades which cannat be created out of the basic colour range will be
separately calculated {details given on request). Slight variations in shade may cccur within normal tolerances of the printing
process, Discounts are given on additional colours.

Advertisement types: Differences are made between print space ads and trimmed ads (or also bleed advertisements and
trimmed}. Print space ads do nat come in contact with the edges of the page, but are placed in varying size within the print
space. Timmed ads on the other hand touch ane or mare edges of a page and therefore need S mm on all sides for trimming,
This is technically defined due to the fact that the magazine s trimmed to its final size after the printing process is complete.

Print space ads: For all advertisernent sizes please see the table to the respective format specification. When designing your
advertisement you may use your preferred size to its full extent. Don't add bleed space.

Trimmed ads: An additicnal 5 mm should be added to each side of a trimmed ad, whether it touches an edge or the binding.
This is to compensate for the trimming process. Important contenits shauld be kept 10 mm away from the trimming edge.
ITyou wish to use the same advertisernent in several different magazines {they generally have slight variations in sizes), then
the smallest advertisement size for the magazine in question is applicable to the size of your ad.

Bleed ads: Ads that run thraugh double pages must have a special layout. The visual restriction arises due to the bend in the
magazine at the binding: a section of the motif is absarbed into the binding. This must ba taken into consideration when
designing and choosing the layout of your advertisement,

Itis very important to remember that there has to bea 3 mm repetition of the motif (motif overlap) per page,i. e.ifthere is the
possibility that a picture runs threugh the binding, it has to be placed 3 mm away from the binding, while at the same time
leaving no white edge along the inside edge, In addition to this, the usual 5 mm timming edge must also remain the same.

Text that runs through the binding must also be separated by 3 mm along the inside edge. Both sides of a double page
advertisernent must be sent as single pages. Please remember that all other relevant ad components must be placed 10 mm
away from binding and the edges,

You well appreciate that the publisher cannot and may not correct sent data withcut authority. If you wish to use the same
advertisement in several different magazines {they generally have slight variations in sizes), then the smallest advertisement
size for the magazine in question is applicable to the size of your ad.

T WLE

DATA

Delivery of data: Fundamentally, all advertisements must be sent as & high resolution Print PDF file in the PDF/X13

standard, separated according to the following profiles;

= (over: PSCcoated_v3_eclicc

= (ontent: PSCcoated_v3_eciicc

Please request our detailed instructions for the necessary Acrobat Distiller settings!If you deliver open data (source files) in the
software standards listed below, this will cause additionalwork and extra costs. Please send files with all fonts and correctly
placed links!

Data storage mediums; CD-ROM (Apple MacS lesbar), DYD (Apple Macintosh lesbar}

Data transfer per ftp: Cn request, you can receive the exact access information for our ftp server.

Compression: Aladdin DropStuff, WinZip, SmartZip

E-mail: druckunterlagen@deldemedien.de

Information for sent files: Software Standards (Apple):

= Adobe lllustrator up to (£2024

= Adobe InDesign up to (L2024

= Adobe Photoshop up to (£2024

Fonis: All forits used must be entirefy enclosed in the file, especially with EPS files. Please convert altemative fonts into vectors,
Fifes: kttach data files in CMYK Colours, as well as special colours in their CMYK equivalent. Please save as Apple MacOS
teadable files,

Graphics/Pictures: Al data must be attached. Accepted picture formats: EPS or TIFF in CMYK format, min. 300 dpi at 100%. The
resolution of internet pictures is inadequate for printing!

Proofs: A legally binding colour proof is needed for each page. Colour copies are not proaf quality.

Color profiles: 150 Coated Fogra39

Guarantee: Cnly data found cn the data storage mediums may be processed. The publisher does not accept liability for
vatiations {text, pictures, colours).

Other; We retain the righit to charge costs for the re-warking of incomplete, inaccurate and/or faulty data.

Printing process: Real-fed offset, screen: 70 lines per cm, Binding: Adhesivebinding, Print sequence for color ads : Black, blue,
red, yellow

Magazine format: Traumziele flir Camper: 233 mm width ¥ 300 mm height, CamperKids: 210 mmwidth 280 mm height



mailto:daten@doldemedien.de
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TEGHNICAL INFORMATION DIGITAL

WEBSEITE - BANNER
Filesize Any
File format html3, gif, Jpg, png,

AdTaq of athird party provider

Data delivery no later than 3 working days before
campaign launch to anlinedaten@daldemedien.de.

In the event of late delivery, it is no longer possible
To ensure correct fulfilment of the campaign.
A refund in the form of a credit note is not possible.

Please comply with the maximum file size and
deliver all necessary additional information with;

= (ustomer name
= (ampaign name
= Booking period

= Placement

= Bannersize

= [anding page

WEBSEITE«TIP OF THE MONTH
Cover picture 1,600 x 900 pixels

Optional Image row max. 65 charactersinl,
blanks +if necessary, image credit
Headline Max, 65 characters incl, blanks
Text Max, 250 characters incl, blanks
(aption Max, 65 characters incl, blanks

Landing page  Please specify

WEBSEITE - ADVERTORIAL

Cover picture 1,600 x 900 pixels
Article picture 1,024 % 683 pixels
Gallery picture 1,024 x 683 piels
Image rows for article and gallery pictures
Each max. 65 charactersingl. blanks
plus if necessary, image credit
Overline Max. 50 characters incl. blanks
Headline Max. 40 characters incl. blanks
Summary  Max. 200 characters incl. blanks
Text Max. 2,000 characters incl. blanks
Optional Max. two subheads within the text
Landing page Please specify

Possible extensions

Chwin keywiords

Bold words {max. 5 waords in a row)

Video (YouTube or Yimeo link)

Picture galleries (with captions and credits)

Tip
Write your text as an editorial, use spicy headlines
and evocative images.

DEAL OF THE MONTH
Picture 300 dpi resolution
Text 300-350 charactersingl. blanks

STANDALONE NEWSLETTER
Pictures Cover picture + may, 4 further
pictures 600 x 400 px

Filesize: max, 250 kb
File formats: jpg, gifor png
Overline Max. 50 characters incl. blanks
(an be integrated inte title image,
it necessary
Headline Max. 80 characters incl. blanks
(an be integrated inte title image,
it necessary
Text Max. 4 paragraphs with 350
characters ingl. blanks, subheads
nassible (max. each 50 characters)
Inaddition  Desired colour for buttons, etc.
as hex colour code, tracking links

NEWSLETTER BANNER

Size 570 120 pixels
Filasize Max. 100 kb
Fileformats  jpg, giforpng
NEWSLETTER ADVERTORIAL

Picture 300 % 200 pixels

Optional Image rowe ay, 65 characters ingl.

blanks 4 if necessary, image credit
Overline Max. S0 characters incl. blanks
Headline Max. 40 characters incl. blanks
Text Max. 350 characters incl. blanks
Landing page Please specify

DIGITAL LOTTERIES

Cover picture 1,600 x 900 pixels
Article picture 1,024 x 683 pixels
Headline Max. 40 characters incl. blanks
Text Max. 1.500 characters incl. blanks
Landing page URL where participants can find the
answer o the lucky question
Inaddition  Company logo
Value of prize given away
Number or prizes given away
Licky question

INSTAGRAM-STORY

Wallpaper 570 % 120 pixels
Fileformat  Max, 100 kb
Text na, gif or png
Landing page Please specify

All advertorials are marked with the woid Anzeige


mailto:onlinedaten@doldemedien.de

CONTACTS

HEAD OF SALES

A Sylke Wohlschiess
Phone; +49 (0} 711/55 349-197
sylke.wohlschiess@doldemedien.de

DoldeMedien

VERLAG GMBH

DoldeMedien Verlag GmbH MEDIA CONSULTING

Naststrale 198 Freelance sales representative

D-70376 Stuttgart Roland Trotzko Jirgen Elser Sabine Dittrich

Phone: 49 (0) 711/55 349-0 Phone; +49 (0) 711/55 349-195 Phone: +49 (0) 711/55349-240 Phone: +49 (0) 7472/96 25 399
oland totzko@doldemediende  GW juergen.elser@doldemedien.de sabine.dittrich@doldemedien.de

Fax: +49 {0) 711/55 349-400
anzeigen@doldemedien.de
vermarktung.doldemedien.de

DATA MANAGEMENT

Monica Albrecht

Phone: +49 (0) 711/55 349-49

Print: druckunterlagen@doldemedien.de
Digital: onlinedaten@doldemedien.de

General terms & conditions
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mailto:anzeigen@doldemedien.de
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